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Abstract: The globalisation of the value chain is driven by companies’ desire to increase
efficiency, as growing competition in domestic and international markets forces firms to
become more efficient and lower cost, as well as the desire to enter newly emerging mar-
kets and gain access to strategic assets that can help tap into foreign knowledge. Economic
integration is no longer restricted to OECD countries, but also involves large emerging
global players like Brazil, China, India and Russia [8].
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AHotayms: [ 106anm3ayumsita Ha CTOMHOCTHUTE BEPUIM CE 38/1BUXBA OT XKEJIaHNETO Ha (pup-
MUTE 48 yBEIMYaT eQQeKTUBHOCTTA CH NIOPaaY NPUYNHATAE, Ye 3aCu1BaLata ce KOHKYPEHLNS
Ha BLTPELUHHNST M MEXAYHaPOAHUS nasapy npuHyxaasa pupmure ga paboTsar ePekTuBHO u
C MMO-HUCKM Pa3X0A[M, KaKTO M XKEAHNETO UM 38 HaB/IN3aHe B HOBOBBb3HMKBALUNTE N1a3apu n
NPSIK AOCTBI 40 CTPATENNUYECKNTE aKTUBHM, KOETO BOAM A0 MMPOHUKBAHE KbM YYXAN 3HAHUSI.
NKOHOMUYECKa MHTErpaUmsi He ce orpaHmyaBa caMo CbC cTpaHnute ot OMCP, a n BbB/INYa
rosieMuTe Bb3HUKBAaLUM r/1006asiHu urpaun kato bpasunus, Kutau, Hans v Pycus [8].
KmroyoBu gymm: rnobasiHy CTONHOCTHU BEPUITUN, MHAYCTPUATHU KITbCTEPY, rnobannsauyms,
mMoAepHu3aumns, aBTOMObBUIIHE MPOMULLITIEHOCT.

I. Introduction

The rapid pace of the globalisation process
hasattractedmuchattentioninrecentyears,
but globalisation is not new. The process
of international economic integration has
been underway for decades, facilitated by
more open policies and trade liberalisation
in a growing number of countries. The
globalisation of value chains is motivated
by a number of factors. One is the desire
to increase the efficiency, as growing
competition in domestic and international
markets forces firms to become more
efficient and lower cost. Global value chains
allow intermediate and final production to
be outsourced abroad, leading to increased
trade through exports and imports, and to
a rapidly growing volume of intermediate

I. BbBegeHune

Bbp3uaT Temn Ha npoueca Ha rnobanunsa-
umMsTa npuBAnYa roAsiMO BHMMaHwe npes
nocnegHuTe roguMHu, HO raobanusaumaTa
He e Hewo HOBO. [1pouechT Ha MexayHa-
poAHaTa MKOHOMWYECKa MHTerpauus € B
X04 OT AeCeTUaeTusl, yaecCHeH OT Nno-OT-
BOpEHa NoAWTMKa M Tbprosckata nnbe-
panu3auusa B Hapactsauw, 6poi Abp)KasBu.
Fnobanuzaumsata Ha CTOWHOCTHUTE Bepwu-
r e MOTMBMpaHa OT peauua dakTopum.
EANHMAT, OT KOUTO € XKEeNaHWETO 3a yBeu-
yaBaHe Ha edeKTUBHOCTTa nopaan npu-
yMHaTa, 4Ye HapacTBawaTa KOHKYpEeHUMs
Ha BbTPELWHUS U MEXAYHapoAHMA nasapwu
npuHy>xaasa pupmute aa paborar edek-
TUBHO U C NO-HUCKK pa3xoan. NCB no3so-
NisiBaT MEXAWHHa W KpalHa npoayK-uus
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inputs being exchanged between different
countries. The (globalisation of value
chains has also resulted in increasing
intra-industry trade (i.e. within the same
industry, including the trade inintermediate
goods at various stages of production).
Local and regional strengths are very
important asset for economic policy.
Polices aim at the development of clusters,
poles of excellence [8] because collective
efficiency makes a difference and affects
enterprise upgrading in different groups
of industries [3]. Clusters are inserted
into global value chains in different ways
[4]. The aim of this paper is to underline
the importance of external linkages of
industrial clusters within the global value
chains and to analyze the value chains of
Russia, EU countries and Asian countries in
the automotive industry, to investigate how
global value chains affect the development
of industrial clusters.

II. Nature and role of global value
chains

A value chain describes the organisation
of production of particular products
or services. It refers to the full range
of value-added activities required to
bring a product from its conception,
through design, sourcing raw materials
and intermediate inputs, production,
marketing, distribution and service
support to final consumers. Value chains
become ‘global’ when their component
activities are geographically dispersed
across borders to different countries. A
production network represents the set of
linkages within an enterprise or among a
group of firms in particular value chains
for producing specific products. This can
take the form of production relationships
among subsidiaries or affiliates of a
multinational enterprise. Alternatively and
increasingly they involve outsourcing and
subcontracting to independent firms. As a
result, competition within the framework
of global value chains is increasing
between networks of  enterprises,
rather than only individual firms [1].

The concept of global value chains (GVCs)
provides a pragmatic and useful frame-
work as we seek answers to questions
about the dynamic economic geography of
industries. GVCs analysis highlights three

Aa ce mn3Hacs B 4yyxbuHa, KOeTo BOAM A0
yBejiMyaBaHe Ha CTOKOOOMeHa upe3 M3HOC
M BHOC, U KbM 6bpP30 pactawmss 06eM Ha
MEXANHHUTE CYpPOBUHU, KOUTO Ce pa3me-
HAT Mexay oTaenHuTe abpxkasu. [CB Boan
A0 yBeJinyaBaHe Ha TbproBusita B pamkuTe
Ha nHaycrpusTa (T.e. B paMKWUTE Ha efgHa u
CbLUa UHAYCTPUS, BKIIOUUTENIHO TbProBusi-
Ta HA MEXAMHHU CTOKWU Ha pas3nnuHu eTanm
Ha NpoOM3BOACTBOTO). MecTHuTEe u peruno-
HaJIHATE CUJHU CTPaHU Ca MHOIO Ba>HO
NpeaMMCTBO 38 MKOHOMMYECKa MOAUTUKAE.
MoAMTUKMTE Ca HACOYEeHM KbM pasBuTue
Ha KAbCTEPU, NOJIDCU 3a NPeBb3XOACTBO
[8]. TbM kaTO KOnekTuBHa edeKTUBHOCT
MMa OrpOMHO 3HauyeHue U 3acsara moaep-
HU3auuAaTa Ha NpeanpussTUETO B pasfny-
HU npomuwnaenu rpynu [3]. KnbcTepu ce
BrstouBaT B CB no pasnnyHmn HaunHu [4].
Lienta Ha HacTosiwaTa cratusa e ga ce npo-
cnean npoueca Ha Bb3gencreue Ha CB
BbpXy Ppas3BUTUETO Ha MWHAYyCTpuanHute
KNbCTEPW.

II. ChwHOCT M pons Ha rnoGanHure
CTOMHOCTHU BepUrm

CrosiHOCTHaTa Bepura OnuMcBa OpraHusa-
uMsiTa Ha NPOM3BOACTBOTO Ha ONpeaeneHu
NPOAYKTU U YCNYIru. Tsi Ce OTHACs A0 NbJiHA
rama oT AelHOCTM ¢ gobaBeHaTa CTOMHOCT,
npu ycnoBue, ye NpoayKuusTa ce BbBEX-
Aa OT KOHUenuusita Cu, ype3 npoektupa-
HE, U3TOYHNLK 38 CYPOBUHU N MEXANHHMU-
Te Matepuanu, NPOU3BOACTBO, MApPKETUHT,
ancTpubyumnst u 06Cny>XBaHe Ha KpanlHUTE
notpebutenu. CTOMHOCTHaTa Bepura cra-
Ba ,rnobanHa”, korato cCbCTaBssiBalUuTe
A JAeWHOCTM ca reorpadpcku pasnpbCHa-
TW NMpe3 rpaHuuUnTE Ha Pas3fiInyHKU CTPaHWU.
[IpousBogcTBEHaTa Mpexa npeacrabnsaBa
nopeavua OT BPb3KWM B paMKWTe Ha efHo
npeanpusaTne uaun cpeg rpyna ot ¢upmu B
onpeaeneHn CTOMHOCTHU BEpUru 3a npo-
M3BOACTBOTO Ha cneunduyHa npoaykKuus.
ToBa MOXxe pa ce npeacrasu nog gopmaTta
Ha NPOU3BOACTBEHUTE OTHOLWIEHUS MEeXAy
ObLUEPHN APYXXECTBA WU KJIOHOBE Ha MYJITU-
HaUWOHaNHW NpeanpuaTus. ANTEPHaTUBHO
M BCe MoBeye Te€ BbLBANYAT ayTCOPCUHI
M NOAM3NbAHUTENN 3a HE3aBUCUMMKU Pup-
Mu. B pesynTtaTt Ha TOBa KOHKypeHuusTa B
paMkuTe Ha cTpyktypata Ha [CB e Bce
NnoBeYe MeXAy MpPEeXuTe Ha npeanpusaTusi-
Ta, a He caMo oTaenHu dupmu [1].

KoHuenuuata Ha CB npepoctaBsa npar-
MaTuMyHa M noJsie3Ha CTPyKTypa, Tbi KaTto
Ceé TbpCAT OTrOBOPM Ha BbMAPOCK 3a AWHA-
MUYHaTa WKOHOMMYecka reorpadusi Ha
WHAYCTPUKU. AHANM3bT Ha rnobanHu CTon-
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features of any industry: 1) the geography
and character of linkages between tasks,
or stages, in the chain of value added
activities; 2) how power is distributed and
exerted among firms and other actors in
the chain; and 3) the role that institutions
play in structuring business relationships
and industrial location [12].

Key characteristics of GVCs and associated
production networks:

a) Governance: GVCs generally involve
a key role for lead firms’ often global
brands. These lead firms provide product,
market, and technical information with
the expectation that lower-tier suppliers
will maintain and improve performance to
meet global competitive standards. Lower
tier suppliers, in turn, invest in equip-
ment, skills, and specialisation necessary
for producing within the framework of a
production network, with the expectation
that lead firms will continue to use their
outputs and, over time, provide an
opportunity for upgrading.

b) Standards: Global markets are
governed by an increasing variety of
stringent product and process standards
that suppliers must meet.

c) Global suppliers: Global brands and
retailers are increasingly reliant on a small
number of “first-tier” suppliers with global
reach. These first-tier suppliers play a
critical role in determining and organising
participation by lower tier suppliers in
value chains. They are increasingly driving
global investment, production, and trade
patterns with significant influence on the
export competitiveness of nations and the
performance of local enterprises.

d) Upgrading: The growing intensity of
global competition, shortening of product
life cycles, demanding buyers, and falling
barriers to entry in many industries
are requiring continuous innovation
and increased efficiency throughout the
value chain.

Such upgrading by enterprises within value
chains can take the form of increasing
efficiencies in the manufacturing process;

HOCTHW Bepuru nogyepraBa Tpu NpusHaka
Ha BCeKkM oTpacbh: 1) reorpadusa v xapak-
Tep Ha BPb3KWTE MeXAy 3ajauunuTte, Wiu
eTanu BbB BEpUrarta ¢ AenHocTtu ¢ pobase-
Ha CTOMHOCT; 2) Kak ce pa3snpenens Braac-
TTa U KaK TS Cce ynpaxHssa cpea GupMu u
APYTYM yyaCTHMUM BbB Bepurata; 3) pons-
Ta, KOATO M3MNbAHSABAT UHCTUTYLMUTE MNpPU
CTPYKTypUpaHe Ha AefiOBWU OTHOLIEHUS U
WHAYCTPpUaneH panoH [12].

OCHOBHM XapaKTepUCTUKM Ha rnobanHu
CTOWHOCTHM BEPUIN W CBbP3aHUTE C TAX
NpPON3BOACTBEHU MPEXMW:

a) YnpaBneHume: [CB 06MKHOBEHO BKIO-
yBaT KAOYOBa poasi 3a Boaewwu Gupmu,
yecto rnobanHu Mapku. Te3u BoaewU
dbupmMu ocurypsieaT NpoaykKT, nasap u Tex-
HMyecka WHpOpMaLMUss C O4yaKkBaHe, ue
AOCTaBUYMLM OT MNO-HWCKWU HUBA e Noa-
obpxaT u noaobpar paborara cu, 3a aa
nocpewHaT rnobanHU KOHKYPEHTHU CTaH-
AapTtu. JloctTaBunuuTe OT MO-HUCKO HUBO,
OT CBOS1 CTpaHa, MHBecTupaT B obopyasa-
He, YMeHusITa U cneumnanmsauusita, Heob-
XOAWMM 3@ NPOU3BOACTBOTO B paMKUTE Ha
CTPYyKTypaTa Ha Npou3BOACTBEHA MpeXa, C
OYaKBaHETO, Ye BogelwmnTe bupMu e npo-
AbJXKaT Aa U3NoNA3BaT CBOUTE PE3YATaTh U
C TeyeHne Ha BpeMeTOo Aa NpeaBuaaT Bb3-
MOXXHOCT 3a 0bHOBsiBaHe.

6) CraHpaptv: [no6anHu nasapu ce yn-
paBfsiBaT OT HApacCTBaLLOTO pa3Hoobpasue
Ha CTpPOrn NpPOAYKTOBWU WU MPOLLECHW CTaH-
AapTu, KOWTO jpAoctaBumuuTe TpsibBa Aa
npvemar.

B) no6anHun pocraBumum: [nobanHu
MapKu W TbproeuuTe Ha ApebHO BCe nose-
ye pasuuTaT Ha Manbk 6poi gocTaBuuLM
OoT ,MbpBU pen” B rnobanHOTO NpPOCTpaH-
CTBO. Te3un AoCTaBYMUM OT MbPBU pes u3-
NbJIHABAT KPUTMUYHA pPoAs Npu onpeaensiHe
W NpoBexAaaHe Ha y4acTUeTo Ha AOCTaBYM-
LM OT NO-HUCKO HUBO B CTOWHOCTHUTE Be-
puru. Te ca Bce noBeye Bogewm rnobanHu
WHBECTULMOHHU, NMPOU3BOACTBEHU U Tbp-
roBCku o6pasum CbC 3HAYUTENHO BAUSIHUE
BbpXY €KCMopTHaTa KOHKYPeHTOCNOCo-
OHOCT Ha HauunTe n paborata Ha MeCTHU-
Te npeanpusaTus.

r) MopepHmsaumsa: HapacrtBawaTta WH-
TEH3UBHOCT Ha rnobanHaTa KOHKypeHuus,
CKbCSIBAHETO Ha XU3HEHUS1 UMKBJ Ha Npo-
AOYKTUTE, B3UCKATENHUTE KynyBauu, u no-
nagawmTte 6apnepun 3a BAM3AHETO B MHOIO
WHAOYCTPUN U3MUCKBAT HENpeKbCHATWU WMHO-
BaUMKW W MoBULIABaHE Ha e(dEeKTUBHOCTTA
npes usnarta CTOMHOCTHa Bepura. Takasa
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improving existing products or developing
new products; “adding value” by moving
upstream from manufacturing to product
design; or using existing capabilities to
move to a more attractive value chain
[1;2].

III. Influence of the GVC on the devel-
opment of industrial clusters

Globalisation has intensified global value
chains links (for instance, in term of
distribution of physical goods, knowledge
flows and innovation), connecting
geographically dispersed producers to
global markets [6].

The geographers, the industrial histories,
social organisation, and institutions score
the place as an important feature of
economic development. Economic activity
is organised as a web of more or less
specialised industrial clusters that are
becoming increasingly interlinked over
time. Linkages within clusters, because of
social and spatial proximity, are extremely
rich and efficient, while linkages between
clusters are worth the effort because they
provide access to novel information and
resources not available within the cluster.

Locally forged relationships are often
projected globally through a process
described by Humphrey and Memodovic
(2003) as follow sourcing, where
large suppliers follow their customers’
investments abroad. Such global suppliers
can even act as proxies for their customers
in new locations (Sturgeon and Lester,
2004) [12].

Enterprise clusters or cooperative groups
of firms in the same or related industry
value chains can play a key role in linking
small- and medium - scale enterprises to
international markets through global value
chains [1].

The enterprises can face the challenge
of upgrading through (local) industrial
organisation in the form of clusters or value
chains. The focus on industrial clusters
provides a tool to analyse the role of
internal linkages in generating competitive
advantages and sustaining the upgrading

MoAepHMU3aunsl Ha NpeanpusTuaTa B pam-
KUTE€ Ha CTOMHOCTHWUTE BEPUrM MOXe Aa
ce u3BbpwK noa cdopMmaTta Ha noBuLIaBa-
He Ha eeKTMBHOCTTA B NPOU3BOACTBEHUS
npouec; noaobpsiBaHe Ha CblUeCTBYBaLLN-
Te NpoAyKTW unn paspaboTBaHe Ha HOBMU
npoayktu; ,nobaBsiHe Ha CTOMHOCT” upe3
OBWXXELWMA ce MOTOK OT NMpOU3BOACTBOTO
KbM MpoeKkTUpaHe Ha MNpoayKTa; WAN W3-
nonsBaHe Ha CbleCTBYBaWMTE CNOCO6-
HOCTW Aa ce ABWXW KbM MO-aTpakKTUBHA
CTOMHOCTHa Bepwura [1;2].

II1I. Bb3geinnctBue Ha F'CB Bbpxy pas-
BUTMETO Ha MHAYCTPUAJIHUTE KJTbCTe-

pu

FnobanusaumnaTa 3acusiBa BpPb3KUTE Ha
CB (HanpuMep, OT raegHa TO4YKa Ha pas-
npeneneHneTo Ha Matepuantu 6nara, no-
TOK OT 3HAHUS U MHOBaUMN), CBbP3BaN-KuU
reorpadCku pa3npbCcHaTu NPOU3BOAN-TENU
¢ rnobanHun nasapm [6].

MkoHOMWYecKaTa aKTUBHOCT € oOpraHu-
3U-paHa KaTo MpexXa OT moBedye WAW no-
ManKo crneuuanusmMpaHu KAbCTEPU, KOUTO
CTaBaT BCe NOBeYe CBbP3aHU C TeYEHNE Ha
BpeMeTo. Bpb3kuTte B paMKuUTE Ha KNbCTe-
puTe, Nopagu couwanHata u TepuTopuan-
HaTta 6AM30CT, ca U3KNUUTENHO 6oraTtu
n edekTUBHM, 3aW0TO AaBaT AOCTbN A0
HOBa, OpUrnHanHa wHdopMauua n pecyp-
CU, KOUTO He ca AOCTLMHU B npepe-nute
Ha kJabcTepa. JlokanHo noanpaBeHW B3a-
MMOOTHOLLUEHUS 4YeCcTO Cce npoekTupaT B
cBeToBeH Malwab upes npouec, onucaH oT
Humphrey and Memodovic (2003), cneg-
Baviky OT U3TOYHULM, KbAETO FroNeMun Aoc-
TaBuYMUKM cnenBaT MHBECTULMKU Ha CBOUTE
KNUMEeHTU B uyxbuHa. TakuBa rnobanHu
JOCTaBUYMUM MoraT aa AelcTBaT AOPpU KaTo
NMbJIHOMOLWHWLUM 32 CBOUTE KJIMEHTU B HO-
BMUTE MecTononoxeHus [12].

KnbCcTepute OT npeanpuatus uauM Koone-
paTMBHW rpynu OoT GMPMKU B €OHWN U CbluU
WNN CBbP3aHU WHAYCTPUANHU CTOWHOCTHU
BEPUrn MoraT Aa U3MrpasiT KJyoBa pons
Npu CBbp3BaHe Ha ManKWTe U CpeaHu no
Mawab npeanpusitTus C MexayHapoaHuTe
nasapu upe3s CB [1].

MpeanpustusaTa morat Aa 6baaT usnpase-
HW Npen NpeaAn3BMKaTENCTBOTO Ha Moaep-
HM3auus 4pe3 (MecTHa) wuHAyCTpuasHa
opraHusaums nog dgopmata Ha KnbCTepu
WAN  CTOWHOCTHU Bepurn. M®OKyCbT Bbp-
XY WHAYCTpUANIHUTE KAbCTEPU NpeaBUX-
[a WHCTPYMEHTBLT, C MOMOLUTa Ha KOWTO ce
aHanusnpa ponsita Ha BbTPELWHUTE BPb3KU
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process of enterprises. Some agents can
generate cluster-specific externality gains
for others [11].

The value chain analysis is a tool which
provides a “big picture” of linkages,
stressing the role of linkages with key
external actors [9].

Collective efficiency is defined as having
two aspects to it: external economies that
clustered agents accrue by virtue of their
location and joint action benefits that arise
from deliberate cooperation between local
agents. These two aspects can be clearly
linked; joint action by some agents can
generate specific internal cluster profit for
the others. [11]

Here is an example how the local clusters
link to global value chains in automotive
industry (figure 1).

B reHepuMpaHe Ha KOHKYPEHTHW npeanM-
CTBa W noaabp)kaHe Ha npoueca Ha Mo-
AepHu3aunst Ha npepnpusTusita. AHanus
Ha CTOWHOCTHaTa Bepura € WHCTPYMEHT,
ocurypsieall, ,Ba)XHa KapTuUHA” Ha BpPb3-
KW, nogyepTaBalkn ponsita Ha BpPb3KUTe C
KJOYOBW BbHLWHU yyacTHuum [9].

KonektnBHaTa eeKTMBHOCT ce onpeaens
KaToO HaJIMUMETO Ha ABa acnekTa KbM Hesl:
BbHWHWTE MKOHOMUUYECKN CUCTEMU, KOUTO
rpynupaHuTe areHTu HaTpyneaT No cuna-
Ta Ha TSIXHOTO MeCTOMONOXEHWE, U MNOoN3-
UTEe OT CbBMECTHa AEWHOCT, KOUTO NMpOn3-
iN3aT OT YMULINEHO CbTPYAHMUYECTBO Ha
MeCTHUTe areHTu. Te3u ABa acnekra Mo-
raT sICHO Aa Ce CBbp)aT; CbBMeCTHa Ael-
HOCT Ha HSIKOW areHTU MOXeE jAa reHepupa
cneyndPuUHn KnbCTEPHU BbHLWHK Neyanbu
3a apyrute [11].

ETo npuMep KakK MeCTHUTe KNbCTEpU Ce
cebp3BaT ¢ CB B aBToMobunHata npo-
MuwneHocT (dpurypa 1).

Table 1. Linkage Clusters-Global Value Chains [5]
Ta6nnya 1. Bpv3ka: Knocrepu-ICB [5]

Clusters
Knbctepu

GVC
rce

Clusters and GVCs
Knbcrepu n 'BC

Geographical agglomeration of
firms and ancillary units engaged
in the same sector or activity

leorpadgpcka arnomMepaums Ha
$bUpMU M NOMOLWHKN 3BEHA,
aHraXXMpaHu B CbLLMA CEKTOP UNK
AenHocT

How local producers link into
global markets

Kak nokasnHu nponssoanTenu
Ce CBbpP3BaT B CBETOBHUTE
nasapm

Consequences for governance
(local cluster governance and
chain governance)

Mocneanum 3a ynpasneHmne
(MecTHO ynpaBneHue Ha
KNbCTepa 1 ynpasneHme Ha
BepuraTa)

Generates significant economic
gains - External Economies,
Collective Joint Action

FeHepupa 3HAYNTENTHN NKOHOMMU-
yecku nonsn - BuHWHUM UKOHO-
Munyeckn Cucrtemm, KonektueHoO
O6eanHeHo Jlencreue

The power of ‘lead’ firms to
organise GVCs

Cunara Ha “Boaewmn” doupMn
na opranusupart 'CB

Consequences for local
upgrading

Mocneanumn 3a MecTHa
MoAepHM3aums

Governance and power
relations within chains

YnpaeneHne n OTHOLWEHUA
Ha BnacrTa B paMKuTe Ha
Bepururte

Upgrading - product, process,
functional chain

MopepHU3aUnA-NpoayKT,
npouec,PyHKUMOHANHA
Bepura
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Cesigrn/product
deve opment
Npeexmpane/paipa
fomane ma
mpoAYETE

OEM
Assembly
MonTax ma

noo

Marketing
MapeeTanr
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mo afcayame

Figure 1. Linking local clusters to global value chains in automotive industry [9;10]
Purypa 1. CBbp3BaHe Ha JIOKaJIHU KIIbCTEPH C I/106a/IHN CTOMHOCTHU BEPUTU B
aBTomMobusiHa uHaycTpms [9;10]
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IV. Comparative analysis of the GVC of
the example of Asian countries, Rus-
sia and the European Union countries

This part of the paper is an investigation of
the competitiveness of enterprises in East
Asia, Russia and the European Union from
the perspective of global value chains, with
the focus on the example of automobile
industry. There are four main features of
the automotive industry: acceleration of
Foreign Direct Investments (FDI), global
production, cross-border trade; increased
outsourcing and the bundling of more
value chain activities in supplier firms;
strong regional structure; fully generic
parts or subsystems can be used in a wide
variety of end products without extensive
customisation [13].

The European Union (EU) automotive
market, the second-largest in the
world, propels the regional economy
and significantly influences the global
automotive industry. Russia is one of
the world’s fastest-growing automotive
markets, whose local assembly has grown
from a few percentage points to one-third
of foreign brand car sales within the last
few years. The East Asian electronics and
automobile industries have been one of
the major driving forces for remarkable
economic development in this region. The
region’s export and output growth of these
industries have far exceeded the world
average. The industries cover a broad
range of products that include truly high-
tech products [7,10].

IV. CpaBHMTeNneH aHanu3 Ha rno6an-
HUTE CTOMHOCTHM BEPUIrM Ha NpuMepa
Ha A3narckuTte abp>xxasun, Pycusa, ctpa-
HU-uneHkum Ha EC

B Ta3u yacTt Ha goknana ce vcnenBa KOH-
KypeHTOCNOCOBHOCTTa Ha npeanpua-TuaTa
OT raegHa Touyka Ha rnobanHu CTOWHOCT-
HWU Bepurn, HOKYCUpankm BbpPXy aBTOMO-
éunocTtpoeHeTo. YeTupu ca OCHOBHMUTE
dyHKUMM Ha aBTOMOOMAHATa WHAOYCTpUS:
yckopsiBaHe Ha [lpekunTte YyxaecTpaHHU
NuBectnunm (MN4YM), rnobanHo npousBoa-
CTBO, Me34yHapogHa TbproBusl; NOBULUEH
ayTCOPCUHI W u3rpaxaaHe Ha noseye
OENHOCTU MO CTOMHOCTHWUTE BEPUTN BbLB
dMpMU-[OCTaBYUMLM; CUJIHA pPEernoHasHa
CTPYKTYpa; HanbjHO 06LWM YacTu uam noa-
CUCTEMM MOraT Aa ce M3NOoJ3BaT B LUMPOKa
rama Ha KpanHuTe npoaykTtu, 6e3 WnpokKo
BHeapsiBaHe [13].

ABTOMOOMNHUMAT nasap Ha EBponenckus
Cowio3 (EC), BTOPUMAT NO roneMmHa B CBeTa,
€ TNnacCbK 3a pervoHasHaTa MKOHO-MUKa U
OKa3Ba 3HAUYMTENIHO BJIUSIHWE BbPXY [N10-
6anHata aBToMobunHa uHaycTpusl. Pycus
€ eQuH OT Hal-6bpP30 HapacTBawWwm aBTOMO-
6unHM nasapu, YMeTo MECTHO MOHTMpaHe
HapacTBa OT HSKOJIKO MPOLEHTHM MyHKTa
A0 efHa TpeTa OoT npogaxouTte Ha uyxaec-
TPaHHM MApKOBM KOJM MNpe3 nocnegHute
HAKONKO roanHu. B WN3TouHa A3na enex-
TpOHUKaTa u aBToOMOOMAHaTa npoMuLl-
JIEHOCT Ca efHa OT OCHOBHWUTE ABWXELLU
cunn 3a 3abenexnTesNHOTO UKOHOMUYECKO
pasBu-Tue B TO3M PErvoH. PernoHanHuaT
€KCNOopT U pbCT Ha NpPoAyKUMATA Ha Te3u
oTpacau gajey HaaBulaBaT CBETOBHUTE
KaTo usino. MHaycrpuuTe nokpuBaT LWM-
pPOK AManasoH OT NPOAYKTU, KOUTO BKJIIOY-
BaT AEWUCTBUTENHO BUCOKO-TEXHOJOIMYHA
npoaykuwusa [7;10].
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Table 2: Comparative analysis of GVC of Russia, European Union and Asian countries

Characteristics

Russia

European Union

Asia

Producer-driven or
buyer-driven sector

producer-driven

producer-driven

buyer-driven

Direct or close contacts

close contacts

direct contacts

direct contacts

Level of prices

average

average

high

Proportion of demand

average

high

high

Barriers of global market
entire

major barriers in entering
the international market

relatively easy entry into
international market

easy way of entry in
foreign market

Contacts with suppliers

captive relations

market relationships

relational interactions

Key players in the sector

small-scale suppliers

automakers and large
suppliers

foreign and local buyers

Governance of VC

captive value chain model

markets value chain
model

relational value chain
model

Complexity of
transactions

high

low

high

Relationship:
producer-supplier

tension relationships

relational linkages

relational linkages

Production capability

automotive industry parts-
mainly electrical parts

flexible, suitable
materials

medium-tech products
high-tech products

Producers market
position

eighth globally

the second-largest in the
world

one of the leaders

Upgrading of VCs
(strategies)

auto production at global
level; affording good
opportunities to automotive
manufacturers; FDI
attracting

electrification of drive
train; EU-one of the
most competitive
markets; investments in
human capital

reducing the production
costs; linking local
production to
“globalised” value chains

Enterprise integration

creation of the integrated
investment portfolio; ration
of plants requirements

integration of Central
Europe into the
international labour
division

integration of small and
medium medium-sized
firms in international
production networks

Growth rate (%)

3,8

Germany - 1,9

China - 19,3

Advantages

cheap energy, natural
resources

qualification of workers

greater prospects to
enter foreign market,
and gain to new skills,
knowledge, technology
and relevant information

Competitors

Germany, UK, Poland

Japan and Korea

Germany, USA
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Ta6sanya 2. CpasHureneH aHanan3s Ha [BC Ha Pycusi, EC u A3u

T T
XapakTepucrukm Pycus CtpaHu-unenkm Ha EC A3us
Mpon3BOACTBEHO OpPUEH-
P A P Mpon3BoACTBEHO npovn3BOACTBEHO noTpebuTtencku
TUpaH/noTpebuTenckm
OpUEHTUpaH OPWEHTMpPaH OPWEHTUpPaH
OpUEeHTUpaH

KOCBEHWN KOHTAKTU

NPEKN KOHTaKTH

NPEKU KOHTAaKTH

HuBO Ha ueHuTe

cpenHo

| cpeaHo

BUCOKO
1

CbOTHOLWEHNE Ha
TbPCEHETO

cpenHo

BUCOKO

BUCOKO

Bapuepu npu
BJIN3AHETO Ha
MeXAyHapoAHUs nasap

roNeMMW NPedKn npu BAK-
33HETO Ha MexAyHapoaHWs
nasap

OTHOCWTESTHO JIECHO BAU-
3aHe B MexAyHapoaHus
nasap

NIeCeH HauWH 3a HaBAU-
3aHe B MexayHapoa.
nasap

KoHTakKTh ¢ AocTas4mum

3aTBOPEHU OTHOLWEHNSA

NnasapH” OTHOLWLEHUS

penaumMoHHM B3auMo-
Lencreuns

Knio4oBu urpadum
cekTopa

aApebHomawabHn gocras-
YnLm

aBTOCTpPOUTENIN U TONneMU
A0CTaB4ynum

UyXAECTPaHHU U MEeCTHU
KynyBa4u

YnpaBneHue Ha CToi-
HOCTHUTE BEpPUMU

Moaen Ha 3aTteopeHun CB

MoAen Ha nasapHu CB

MoZieNl Ha penaunoHHK
CB

CnOXHOCT Ha onepauun-
uTe

BUCOKa

HUCKa

BUCOKa

B3anMoOTHOWEHKE:
NnpON3BOANTEN- OTHOLLEHS ¢ NOBMLLEHA €NaUMOHHM BPb3KKN €NaUMOHHMN BPb3KKU
P HanperHaTocT P P P P

LOCTaBUNK
4acTu OT MAWMHOCTPOEHe-

MpownssoacTeeH P MBKaBU M NOAXOASALWN CPeAHO- N BUCOKOTEXHO-
TO- NPEAUMHO efeKTpude-

KanauuTeT Matepuanu JIOFMYHU NPOAYKTU

CKU 4acTun

[MasapHa no3numa Ha
npon3BoauTENn

OCMa B CBEeTa,
aBTONPOMU3BOACTBO Ha
CBeT. HUBO,

BTOpPa CBETOBHA MO3U-
uus;
enekTpudukaums Ha
TpaHCMUCUATA;

efHa OT JINAEPCKMTE
no3nunm;

HaMasnsABaHe Ha Npou3B.
pasxoam;

MoaepHu3auusa Ha CTon-
HOCTHUTE BEpuUru

npegnaraHe Ha Aobpu Bb3-
MOXHOCTW Ha aBTOMPOM3BO-
AUTENNTE; NPUBANYAHE HA

YyXA. MHBECTULNN

EC - eAnH OT Han-KOH-
KYPEHTOCNOCOBHNTE HU
nasapw; MHBECTULMM B
YOBELUKW KanuTan

CBbpP3BaHE Ha MECTHOTO
npon3soAcTeo ¢ [CB

MHTerpaumsa Ha npeanpu-
ATMETO

Cb34aBaHEe Ha UHTErpMpaHo
WHBECTULUMOHHO NopTdo-
JIN0; MHTErpauMs Ha Npous-
BOA. U3UCKBAHUS

MHTerpaumsa Ha LleHTtpan-
Ha EBpona B mexayHa-
pPOAHOTO pasAeneHune Ha
TpyAa

nHTerpauusa Ha MCl1 B
MEXAYHapOAHW MpOou3-
BOACTBEHU MPEXH

Temn Ha pactex (%)
2008r.

3,8

[epmanmsa - 1,9

Kutam - 19,3

Mpeaumcrea

€BTUHAa eHeprus, borat
CMeKTbP OT NPUPOAHU

paboTHULM C BUCOKA

Nno-roseMu nNepcnekTm-
BW 33 BbBEXAAHETO Ha
NpoAyKTa Ha BbHLUHM Na-

KBanndukauns 3apu; Hay4YHU NPUHOCK
pecypcn Pukal pu; Hay P '
HOBW YMEHWS, TEXHONO-
run 1 nHopmaums
KoHKypeHTn [epmaHua, AHrnus, Nonwa : AnoHusa, Kopes epmanua, CALL
1 1
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V.

Conclusion

GVCs can be defined as the inter-
nationalisation of a manufacturing
process in which several countries

participate in different stages of the of
the manufacture of a specific good.

Enterprise clusters or cooperative
groups of firms in the same or related
industry value chains, can play a key
role in linking small- and medium
- sized enterprises to international
markets through GVCs.

Local, national, and regional value
chains in the automotive industry are
“nested” within the global organisational
structures and business relationships
of the largest firms.

Collective efficiency makes a difference
and affects enterprise upgrading, but
the impact is different, and follows
different routes, in different groups of
industries.

V. 3aknroueHune

FCB ce peduHupar KaTO MHTEpHaUW-
OHanu3auusTa Ha NPOU3BOACTBEHUS
npouec, B KOWTO y4yacTBaT HSAKOJKO
AbpXXaBW Ha pa3NM4YHK eTanu Ha Npous-
BOACTBOTO Ha onpeaeneHa Croka.

Mpynu OT npeanpusiTus uau Koonepa-
TUBHU FPYNN B €4HU U CbLUM UK CBbP-
3aHW UHAYCTPUANIHU CTOMHOCTHU BEPUTH
MoraT [a M3WUrpasT KJluoBa pons mnpu
CBbP3BaHETO Ha MaJiku U CpeaHun npeq-
NpUSTUA C MeXAYHapOAHW na3apu upes
rCB.

MeCTHW, HaUWOHANHW W PpernoHan-Hu
CTOMHOCTHM Bepurun B apTtoMobunHaTa
NPOMULLNEHOCT Ca ,,BJIOXXEHN" B paMKUTE
Ha rnobasHu opraHM3aunMOHHN CTPYKTY-
py 1 6U3HEC OTHOWEHMSI Ha Halh-rone-
MuTe hnpmu.

FONAMO 3HAUEHWEe MMa KOJIEKTMB-HaTa
e(heKTUBHOCT, KOSATO 3acara MoAep-
HU3aUMATa Ha NpeanpuUaTUETO.
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