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Abstract: The document looks at existing views on anxiety and creativity as management
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products. The connection between the limits of positive anxiety and creativity is being
sought as a driving factor for the process of creating new products. The paper is a tribute
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Pe3rome: [JOKyMEHTbLT pa3r/iexsga CbLEeCTBYyBalyNTe Bb3r/ieqn 3a TPEBOXHOCTTa M
KpeaTuBHOCTTa KaTto MHCTPYMEHTM 3a yrpasJsieHue. Llenta e fga ce npeAoctaBu aHaan3 Ha
CbAbPKAHNETO Ha INTEPATypaTa, KOSTO NPeACTaBsl TEOPUM 3a BaXKHOCTTa Ha TPEBOXXHOCTTA
Kato HauymH 3a CTUMY/IMpaHe Ha MHOBATUBHOTO MUC/IEHE 3@ Cb34aBaHe Ha HOBU MPOAYKTH.
Bpb3Kkata Mexay rpaHuuuTe Ha MOJI0XUTEIHATa TPEBOXHOCT M KPEaTUBHOCTTa CE TbpCH
KaTo ABvKeLym hakTopu 3a npoLeca Ha Cb3gaBaHe Ha HOBU NMpoAyKTH. [JOKYMEHTLT € MoYnT
KbM Hay4HUS MPMHOC Ha npog. Posio Meii 3a LS/ZIOCTHOTO M3CAEABAHE Ha TPEBOXHOCTTA
KaTo coymasnHo siBreHue. HanpaBeH e npernes Ha Haki-HoBUTe pa3paboTKku B 1nTepaTypara,
CBbp3Bakiku TEMUTE 3@ TPEBOXHOCTTA M KPEaTUBHOCTTa KaTto BAMATENHWM ¢akTopu 3a
Cb3/1aBaHe Ha HOBU MPoAYKTH B BpaHLLa.

KnrouoBu pAyMM: TpeBOXHOCT, KpeaTtuBHOCT, TEOpuW 3a yrpaB/IEHNETO, WHOBaLuUU,
pa3paboTBaHe Ha HOBU MpoayKTU
JEL Codes: 014, 032
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I. Introduction

In the current research paper, the terms
anxiety and creativity are viewed as
instruments, particularly significant for
controlling the activities of management
teams, due to their considerable impact
on the efficiency of the management
process and stimulation of innovative
thinking for creating new products.

The aim of this paper is to analyse the
literature content that presents theories
on the importance of the category
anxiety as a way of stimulating
innovative thinking for creating new
products.

The fulfilment of the aim thus formulated
will be achieved through the realisation
of the following objectives:

- Defining and analysing of the terms
anxiety and creativity through the views
of authors from various schools and
teachings;

- Clarifying the essence of the
relationship between the borders of
positive anxiety and creativity, as driving
forces in the process of creating new
products in an industrial enterprise.

I1. Exposition

Anxiety as a projection of the controlled
professional stress can be defined in
several aspects as emotional, cognitive,
behavioural and psychological reaction to
disadvantages, related to the nature of
the work done.

It is the energy that makes the managers
of business organisations undertake the
actions needed to fulfil their managing
function. This requires a more profound
study of the psychology of anxiety, as
well as the managers’ strategies to deal
with it.

When the manager has the feeling of
control over the situation, the stress may
prove to be a motivating rather than
threatening factor. Anxiety can turn into
a stimulator that can be used for making
creative decisions, which would be
extremely beneficial for the future
development of the business
organisation in generating new ideas or
developing new products.

I. BbBegeHue

B HacToAllaTta HayyHa pa3paboTka MOHs-
TMAT@ TPEBOXHOCT M KPEeaTUBHOCT ce
pasrnexaart KaTo MHCTPYMEHTU C ocobeHa
3HAaUMMOCT 3a ynpas/ieHne AencTBMATa Ha
MEHUIKbPCKUTE EKMMM, Mopaaun ChbliecT-
BEHOTO MM BNSAHUE BbPXY edeKTMBHOCTTa
Ha yMpaBfIEHCKUSA MPOLEC U CTUMYy/MpaHe
Ha MHOBATMBHOTO MUC/IEHE 3a Cb3faBaHe
Ha HOBU MPOAYKTH.

LlenTa Ha HacTosAWwMs AOKNaj € Aa ce U3-
BbpLUIM aHaNM3 Ha CbAbPXAHWETO Ha Jn-
TepaTypaTta, KOATO MpeactaBss Teopuu 3a
Ba)XXHOCTTa Ha KaTeropusaTa TPEBOXHOCT Ka-
TO HA4YMH 3@ CTUMYy/IMpaHe Ha WMHOBATUB-
HOTO MWUCMEeHEe 3a Cb3[aBaHe Ha HOBU
NPoAaYKTH.

M3nbfHEHMETO Ha Taka dopMyaMpaHaTa
uen we 6bAe NOCTUrHATO Ype3 peanu-
3MpPaHETO Ha C/IEHUTE 3a4auM:

- JeduHupaHe M aHanmMsanpaHe Ha MOHS-
TUsITa TPEBOXHOCT W KpeaTMBHOCT npes
norneaa Ha aBTOPM OT PasfIMUYHKM LUKOAN U
AOKTPUHU;

- M3sicHsiBaHe Ha CbLUHOCTTa Ha Bpb3KaTa
MeXay rpaHuMumuTe Ha MosIoXMUTEeNHaTa Tpe-
BOXHOCT M KpeaTMBHOCTTA, KaTo ABMXeLUn
hakTopn B Npoueca Ha Cb3aaBaHe Ha HOBMU
NpoAyKTU B MHAYCTPUANHOTO NpeanpusTme.

I1. N3no)xxeHune

TpeBOXXHOCTTa KaTo MpPOEKLUUs Ha KOHTPO-
NupaHua npodecrmoHaneH CTpec Moxe Aa
ce nedunHMpa B HAKOJIKO acrneKkTa KaTo eMo-
LMOHaNHa, KOrHUTMBHA, noBeaeHYecka W
ncmxonornyecka peakums cnpssMo HeraTue-
HU N HebnaronpusaTHU CTpaHU, CBbp3aHu
CbC CbLUHOCTTa Ha M3BbpLIBaHaTa paboTa.

Ta npeactaBnsaBa eHepruaTa, KOATO Kapa
MEHUIKbPUTE Ha OGU3HEC opraHusaunuTe
[a npeanpueMar HyXXHUTe AelACTBUA, 3a Aa
OCbLLIECTBABAT CBOATA ynpaBfeHcKa DyHK-
ums. ToBa Hanara no-mbJjIHOTO U3ydyaBaHe
Ha MNCUXOJIOrMSTa Ha TPEBOXHOCTTA, KakKTo
M Ha CTpaTerMmte Ha MEeHUAXbpUTe 3a
crnpaBsiHe C Hes.

Korato pbKoOBOAMUTENSAT MMa yCEeLWaHeTo 3a
KOHTPOJ1 Haj CUTyauusTa, CTPECbT MOXe Aa
Ce OKaXxe MOTUBMpaALl, a He 3annawsaly
dakTop. TpeBOXHOCTTa MOXe Aa ce rnpe-
BbpHE B CTUMYyfnaTop, W 4pe3 Heda Aa ce
B3eMaT KpeaTMBHW pelleHus, Kouto buxa
6unn Mn3KNYUTENHO ycnewHu 3a 6bae-
WOTO pa3BuTne Ha 6msHec opraHm3laumsTa
npu reHepuMpaHeTOo Ha HOBM KMAEU UK
Cb34aBaHETO Ha HOBW MPOAYKTMW.
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On the contrary, when the manager has the
feeling that he/she does not control the
situation, anxiety can become synonymous to
crisis and threaten the functioning of the
industrial enterprise.

A close connection between anxiety as a
projection of controlled professional
stress and creativity is observed in the
management of busness organisations.
Before revealing their specifics as driving
factors to stimulate innovative thinking
for developing new products, it is
necessary to clarify the nature of these
terms and categories.

1. Defining the term anxiety

Globally, a number of authors have
studied and defined anxiety. There are
different versions of the nature of this
category and its impact on the individual.
In recent years, this trend has also been
also observed in Bulgaria. More and more
researchers are starting to analyse and
write about the control over stress as a
factor in managing business
organisations.

Studying the opinions of various
researchers on the nature of anxiety, we
can conclude that there exist different
definitions and views on its impact.
Research in this field shows that for some
authors, anxiety is a negative factor and
they connect it only to the feeling of
dissatisfaction, both personally and in
the process of management.

Ever since Zigmud Freud’s time, the
mental traumas during childhood have
been considered most influential.
Melanie Klein describes anxiety as
primordial fear. Martin Heideger defines
it as ,the being of death™(Ivanov, 2007).
According to Alfred Adler, anxiety is
related to the sense of inferiority (May,
2018).

According to Tsvetanova (2010), stress
at the workplace is a harmful physical or
emotional response, which arises when
there is poor consistency or
inconsistency between the needs of the
individual, on the one hand, and the
opportunities and resources of the
workplace, on the other. This response
can be in the form of aggression, anxiety,
substance abuse, cognitive impairment,

N HanpoTMB, KoOrato ynpasBnsBalUAT MMa
ycellaHeTo, 4Ye He Bfajee CUTyauuaTa,
TPEBOXHOCTTa MOXe [1a CTaHe CMHOHWM Ha
Kpv3a M Aa 3actpawun (yHKUMOHUPAHETO
Ha MHAYCTPUANHOTO NpeanpuaTue.

B ynpasneHneTo Ha 6U3Hec opraHmsaumaTa
ce HabnwaaBa TACHA Bpb3Ka Mexay Tpe-
BOXHOCTTa KaTO MPOEKLMUSA Ha KOHTPOM-
paHusa npodecroHaneH CTpec U KpeaTUBHO-
ctra. Mpean ga ce paskpue cneundukara
UM KaTo ABWXelM (akTopu 3a CTUMYIU-
paHe Ha MHOBATMBHOTO MUC/IEHE 3a Cb3da-
BaHe Ha HOBW MPOAYKTWM € HeobxoauMMo Aa
Ce OCBET/IN CbLIHOCTTa Ha Te3M MOHATUS U
KaTeropum.

1. NledumHupaHe Ha NOHATUETO
TPEBOXXHOCT

B cBeToBeH Mawab peanua aBTopu Uscnea-
BaT M AaBaT onpejeneHus 3a TPEBOXHO-
ctta. ChblecTByBaT pas/iMyHM BepcuM 3a
npupoAaaTta Ha Ta3um KaTeropms U HEMHOTO
B/IMSSHME BbPXY 4YoBeKa. Ta3n TeHAeHUUS
npes nocseaHnUTe rogMHU ce OTKPOsiBa U B
Bvnrapmus. Bce noBe4ye wu3cnepoBaTenu
3ano4yeBaT Aa aHanuaupat M NuwaT 3a
KOHTpO/la BbpPXy CTpeca KaTo dakTop npu
yrnpaBfeHneTo Ha busHec opraHmsaunmuTe.
Mpoy4yBankyM MHEHUATA Ha pas/INUHN YUYEHMU
OTHOCHO CbLUHOCTT@ Ha TPEBOXHOCTTA
cTMramMe Ao UM3BOAa, 4e CbllecTByBaT
pasnMuyHo peduHMpaHe W BMXAAHUSA 3a
HEMHOTO Bb3aencTBue. M3cnepgBaHuaTa B
Ta3u 06n1acT nokassaT, Ye 3a HSKOW aBTOpMU
TPEBOXHOCTTA € HeratmBeH daktop M A
CBbpP3BaT CaMO M €ANHCTBEHO C YCELWAaHeTo
3a Hey0BeTBOPEHMNE, KaKTO B JIMYEH MaH
Taka 1 B npoueca Ha ynpaBieHue.

Owe oT BpeMeTo Ha 3urmyHa ®poiig 3a oc-
HOBHW (haKTOPM Ha TPEBOXHOCTTA Ce CYU-
TaT NCUXUYHM TPaBMKU Npe3 AETCTBOTO, KOW-
TO Ca Han-CcUHO BAusewmn. MenaHmn KnaiiH
ONMcBa TPEBOXHOCTTAa KAaTo MbpBUYEH
cTpax. MapTuH Xalgerep onpegens Tpe-
BOXHOCTTa KaTto ,butme Ha cMmbpTTa"
(MBaHoB, 2007). Cnopen Andpean Aapnep
TPEBOXHOCTTa € CBbp3aHa C 4YyBCTBOTO 3a
HenbsIHOLeHHOCT (Men, 2018).

Mo MHeHmeTo Ha LUeetaHoBa (2010)
CTpecbT Ha paboTHOTO MACTO e BpeaeH dhu-
3MYECKN UM eMOUMOHaNeH OTKINK, KOWTO
Bb3HMKBA MpW HanuMune Ha cnabo CboT-
BETCTBME W/IM HECLOTBETCTBME MEXAY He-
06xoAMMOCTUTE M NOTPEBHOCTUTE Ha UHAU-
BMAA OT €[Ha CTpaHa; M Bb3MOXHOCTUTE,
CNocobHOCTUTE, pecypcute Ha paboTHOTO
MSICTO, OT Apyra. XapaKTepHWM MnoBeAeH-
yecku nposiBfieHMs MoraTt ga 6baart arpe-
cus, TPEBOXHOCT, 3noynoTtpeba C
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as well as lack of concentration and
problems with memory. The author
believes that these conditions can lead to
lower performance at the workplace, or
even to self-injury. Thus, in the context
of work environment, stress can be
defined as adaptive response to external
situations, causing physical,
psychological and/or behavioural
changes in the employees. This
undoubtedly leads to a change in their
working capacity and their level of
motivation for work and achievements.
Consequently, very often stress, through
projected anxiety, affects considerably
the organisation’s activities and its
productivity. (Tsvetanova, 2010).

According to another author (Ivanov,
1999) anxiety defines the individual
sensitivity to competitive stress. As a
personality trait, it is characterised by
the degree of tendency to fear. Anxiety
is most often related to expecting the
social consequences of success and
failure.

Performing content analysis of the
literature in this thematic field, we can
say anxiety has its negative and its
positive side. The psychologist Rolo May,
who has dedicated a considerable part of
his scientific activity to studying this
category, presents an extremely
interesting interpretation.

In his book ,The essence of anxiety"
(2018), May distinguishes two types of
anxiety, the so-called situational
“normal”, and the “neurotic” anxiety. He
presents his views, providing examples
for both types and explains what
methods can be used to overcome these
states. The author develops the concept
of anxiety, reviewed in different historic
periods. He defines it through the prism
of various sciences, proposing
philosophical, psychological, biological
and cultural interpretations. May
presents numerous arguments that
anxiety is the centre of our world, and it
cannot be avoided, but can be reduced to
normal levels, which would turn into an
instrument of the successful product
management.

According to R. May, “normal anxiety”
can be used as a stumulus for increasing

BellecTBa, KOrHUTUBHWU 3aTpyAHEHMUs, KaTo
M NMnca Ha KOHUeHTpauusa u npobnemun c
nameTtta. ABTOPbT CMATa, 4Ye Te3n CbC-
TOSIHMSA MoraT Aa Anosejat Ao no-cnabo
npeacraBsiHe Ha paboTHOTO MSCTO UM A0-
pu A0 caMOHapaHsiBaHe. Taka, B KOHTEKCTa
Ha paboTHaTa cpepa, CTpecbT MOXe fa ce
onpenenn Kato aganTUBEH OTFOBOP Ha BbH
LWHM NONOXEHUs, KONTO npeausBuksa pu-
3U4YECKn, NCMX0NorMvyeckn nu/mnm noseaeH-
YEeCKW NPOMEHU Y CNyXutens. ToBa HeCbM-
HEHO BOAM A0 NpoMsHa B HerosaTa pabo-
TOCMOCOBHOCT U HMBOTO Ha MOTMBaUMSA 3a
pabota wn nocTtmxeHus. CrnegoaTesnHo,
W3KJIIOYNTESTHO YECTO CTPECHT, Ype3 NpoekK-
umaTa “TpeBOXHOCT” faBa rosigsMo oTpaxe-
HMe BbpXYy AENHOCTTa Ha opraHusaumsaTa u
HeMHaTa npoaykTMBHocT. (LiBeTaHoBa,
2010).

Cnopeg apyr astop (MBaHoB, 1999) Tpe-
BOXHOCTTa onpeaenss wHAMBMAyanHaTta
YYBCTBUTE/IHOCT KbM  CbpeBHOBAaTesIeH
cTpec. KaTo yepTa Ha JIMYHOCTTa TS Ce Xa-
paKTepmuamMpa CbC CTEMEHTa Ha CKJIOHHOCT
KbM CTpax. TpeBOXHOCTTa Hal-4yecTo e
CBbp3aHa C OYakKBaHe Ha couuanHuTe
nocneacTBus OT yCrex UAn Heycnex.

Mpn KOHTEHT aHanus3a Ha nuTepaTypaTa B
Tasu pasrnexaaHa TemaTudyHa obnact
MOXEM Ja KaXeM, 4ye TpPeBOXHOCTTa uMa
oTpuuaTtenHa M noaoxutenHa crpaHa. U3-
KNOUYNTENTHO MHTEpecHa MHTeprnpeTauuns e
npeacraBeHa oT ncuxosora Pono Mei, koin-
TO € NMOCBEeTU/1 3HaYUTENHA YacT OT Hay4Ha-
Ta CM AENHOCT B M3cneaBaHe Ha KaTero-
pusTa.

B cBoaTa kHura ,CMUCBABT Ha TPEBOXHO-
ctta" (2018), Men pasrpaHnyaBa ABa BMAaa
TPEBOXHOCT T.Hap. CUTyauMoHHa "HopMarn-
Ha" TPEBOXHOCT M "HEBPOTUYHA". TON HMU
npeacraBs CBOMTE Bb3rNneaum 3a T8X, KaTto
AaBa MpuMepn M 3a ABeTe un obscHsIBa C
KakBW MeToAM MoraT ga ce npeojonest
Te3n  CbCTOAHUSA.  ABTOpPbT  pas3BuBaA
KOHLEMUWM 3a TPEBOXHOCTTA, pa3rneaaHu
B  pas/IM4HN  WUCTOPUYECKM  Mepuoaw.
JedvHnpa s npes npusMarta Ha pasanyHK
Hayku, Kato npegnara duiocodcky,
MCUXOSIOTNYECKN, BMONOrNYeckKn U KynTy-
POSIOTMYHN HENHW TbAKyBaHUs. Mel Hu
nogHacss MHOXeCTBO apryMeHTu, 4ye Tpe-
BOXHOCTTa € B LieHTbpa Ha Hawus CBAT U
ye Ta He Moxe Aa 6bae nsberHarta, Ho MOXe
fa 6bae HamaneHa A0 HOpPMalnHW HUBA,
KaTo ToBa 6U S NpeBbpHaNo B UHCTPYMEHT
Ha yCrnewHus NpoayKTOB MEHUOXKMDBHT.
Cnopeg P. Mei ,,HopManHaTa TpPeBOXHOCT"
MOXe ga 6bae usnons3BaHa KaTo CTUMY 3a
yBennyaBaHeTo Ha  cobCTBeHaTa  HM
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our own awareness, vigilance and desire
for life (May, 2018).

In his book, he describes the reflections
of researchers, who argue that creative
people confront the feeling of anxiety
more frequently than the rest. One of the
theses of the Danish philosopher Séren
Kirkegoor (Kirkegoor, 1953/1992) during
the 1850s is that the more creative
people are those who encounter and face
more anxiety-provoking situations.
Following similar logic, the American
neurologist of German origin, a pioneer
in modern neuropsychology - Kurt
Goldstein (Goldstein, (1934/1995)) is
adamant that the more creative a person
is, the more often he gets into critical
situations and faces anxiety.

The observation of the American
psychologist Paul Torrance proves that
creative children always seek anxiety
situations, in order to continue their self-
realisation (May, 2018). The world-
renowned expert in research and
development of creativity presents his
own understanding of the creative
process, the skills of creative thinking
and problem solving studied,
characteristics of children with high
creative potential observed, as well as a
model of creative training. We can find
the topic of the role of anxiety in the
Organismic Psychology of Ludwig von
Bertalanffy, presented through his
theory of general systems (Bertalanffy,
1968), in the theory of cognitive
development of Jean Piaget, the
Orthogenic Principle of H. Werner
(1957), the Personality Theory of Andras
Angyal; the Gestald Therapy of Goodman
(1951) and the Personality-oriented
approach of Carl Rogers (1951),

based on the main work of Joy Paul
Guilford (Guilford J.P. Three faces of
intellect // American Psychologist. 1959,
Ne 14), Ellis Paul Torrance studied the
way different people think and developed
a unique checklist system during the
1980s. These checklists are a set of
measures, used for assessing the ability
of individuals to stand out in business
and in education. Torrance answers the
test questions in five dimensions: to
smoothness, originality and
development, (taken from Joy Paul
Guilford’s work), he added abstractness

OCb3HATOCT, 6AUTENHOCT M XenaHue 3a
»xunsoT (Men, 2018).

B KHMraTa cu TOM OnNMCBa pasCbXAeHus Ha
uscnefoBatenu, KOMTO TBbPAAT, 4ye Kpea-
TUBHUTE XOpa Mno-4ecTo ce cHbnabCcKkBaT C
YyBCTBOTO 3a TPEBOXHOCT. EAHa oT Te3uTe,
KOWTO mnocTaBsa gaTtckusa dunocod CbopeH
Kupkerop (Kupkerop, 1953/1992) npe3s 50-
Te roauMHu Ha 19 Bek, e ye No-KpeaTuBHUTE
Xopa ca Te3u, KouTo ce cbnbckBaT M ce
M3NpaBaT npej  MNoBeye  Cb3haBalim
TPEBOXHOCT cuTyauuu. Cnepgainku
noaobHa nornka, aMepuKaHCKUAT HEBPOSIOT
OT HEMCKM Mpousxos, NMoHep B ModepHaTa
HeBponcuxonorma -  Kypt lonawanH
(FfonpwanH, (1934/1995) e kaTeropuu4eH,
ye No-KpeaTUBHUAT YOBEK BfiM3a MO-4ecTo
B CMTyauumu, KOUTO ro usnarat Ha ygapu u
Nno-4yecTo ce cbnbckBa C TPEBOXHOCTTA.

HabnogeHne Ha aMepuKaHCKUS MCUXOnor
Mon TopbHC JoKa3Ba KakK KpeaTUBHUTE
Jeua nOCTOSAHHO TbPCAT CUTyauunm Ha
TPEBOXHOCT, 3a JAa MNpoAb/KaT CBOETO
camoocbluectesiBaHe (Men, 2018). CeeToB-
HO MpU3HaTUMAT Ccheuuannct B u3cneasa-
HETO N pa3BUTMETO Ha TBOPYECTBOTO Mpea-
CTaBa CBOeTO pasbupaHe 3a TBOPYECKUS
npouec, wuacneaBaHUTE yMeHus 3a TBOp-
YeCKO MWUC/IeHE M pellaBaHeTo Ha npob-
nemuy, HabnwpgaBaHW XapakKTEPUCTUKM Ha
Jeua C BUCOK TBOpYECKM MOTeHLMasn, Kakto
M MoAen Ha TBop4yecko obydeHue. Passutune
Ha TeMaTa 3a po/sisiTa Ha TPEBOXHOCTTA
MOXeM JAa HamepuMm B OpraHuM3MuyHaTa
ncmxonoruns Ha Jlyasur ¢oH BeptanaHdwm,
npeacTaBeHa uypes3 TeopusATa My 3a reHe-
panHuTe cuctemmn (bepanaHdu, 1968), B
Teopus 3a KOrHUTUBHOTO pa3BuTue Ha XaH
Muaxe, OpTOreHn4YHMs  NpuUHUKMN  Ha
X.BepHep (1957), JlnyHocTHaTa Teopusa Ha
AHpgpac AHruan; [lewan TepanudaTa Ha
Goodman (1951) u JIMYHOCTHO-OpPUEH-
TupaHua noaxon Ha Kapn Poaxbpc (1951).
Mpe3 80-Te roamHn Ha 20-Tu Bek Enuc lMon
TopbHc, 6asupalikm ce Ha OCHOBHUS Tpy4
Ha Oxon Mon MNndopg (Guilford J.P. Three
faces of intellect // American Psychologist.
1959, N° 14), mpoyyBa NO KakKbB HAuUMH
MUCNAT pasiMyHuUTE Xopa U pas3paboTea
YHUKasIHa CMCTEMA 3a YeK INCTU. Te npea-
cTaBnsieaT Habop OT MepKu, N3MNON3BaHU 3a
OLUeHKa Ha cnocobHoCTTa Ha uHAMBUAUTE
Aa ce pasnnyasart B 6M3Heca u B obpasosa-
HMeTo. TOpbHC OTroBaps Ha TECTOBUTE Bb-
npocu B NeT U3MEpeHUs: MAaBHOCT, Opu-
rMHaNHOCT 1 pa3paboTBaHe (3anMCTBaHM OT
pabotata Ha [Oxou [on [wndopa),
nobassaliku abCTpakTHOCT U TOBa, KOETO TOM
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and what he calls resistance to
premature closure.

Guilford’s tests, developed by Torrance,
can evaluate the level of intelligence and
creativity of a person. In the near past,
they were even used for training military
personnel. Today, they are part of the
curricula in some schools. The number of
ideas, proposed in answer to a given
question and the originality measures
are so unusual or unique. The
development refers to the number of
details, included in the answer while the
abstractness measures the degree to
which a slogan or a word fits into a label
for something specific. Resistance to
premature closure measures the
possibility for considering various factors
in processing information.

In the beginning of 2000, Torrance’s
measures were adapted to the
advertiding industry by Indiana
University researcher Robert Smith and
his team. They corrected the definition of
creativity, to refer to “the extent to which
an advertisement contains a brand or
actuators, which are different, new,
unusual, original, etc.” Their purpose is
to measure creativity, using only those
factors, which are most appropriate for
the advertising context. Smith and his
team devise five dimensions of
advertising creativity, which can largely
be used in our forthcoming study on the
role of normal anxiety as a generator of
ceativity. The methodology will include
elements, modified for the specific
purpose, from the system of Edward de
Bono for thought development, from the
methods of Paul Torrance, Melhorn, B.,
Goldberg, D. Sysk, Zdr. Lisijska, etc., as
well as some ideas (Antonova,
Stoycheva, 2016) for creative tech-
niques, stimulating the manifestation of
managers’ creativity, based on positive
anxiety.

As a continuation of our search in the
field of the theory of anxiety, we
determined that creativity is defined in a
number of different ways in the existing
literature as well. Analysing the opinions
of different authors on the nature of
creativity, we have arrived to the
conclusion that there are numerous

Hapuya CbMNpoTMBA Ha MpeXAeBpeMeHHOTO
3aTBapsHe.

TectoBeTe Ha 'undopa, pa3BuTn OT TOPBHC
MOraT [ia OLUeHsBaT HUBOTO Ha UHTEIUTeHT-
HOCT M TBOpPYECTBO Ha 4oBek. B 6nu3koTo
MUHanNo Aopwu ca 6unm 1M3nonsBaHu 3a oby-
YeHue Ha BOeHeH nepcoHan. [Hec ca cTa-
HanM 4acTt oT y4ebHUTE NporpaMmm Ha HAKOW
yunnumwa. BpoaT Ha CbOTBETHUTE wUAEM,
npeanoXXeHn B OTFOBOP Ha AaAeH BbMNpoC U
MepKuUTe 3a OpUIrMHaJHOCT ca TOJIKOBA
HeobuyaHu unu yHukanHu. PaspaboTsa-
HETO ce OTHacs A0 KONIMYECTBOTO Ha AeTal-
nuTe, JadeHn B OTroBopa, a abcTpakT-
HOCTTa M3MepBa CTerneHTa, B KOATO JIO3YHI
WM AyMa ce BMUCBa B €TUKET 3a Hewo
KOHKPEeTHO. YCTOMYMBOCTTA Ha npexpae-
BPEMEHHOTO 3aTBapsiHE M3MepBa Bb3MOX-
HOCTTa 3a pasrfiexaaHe Ha pasnnyHu dak-
Topu npu obpaboTkaTta Ha nHdbopmaums.

B HayanoTto Ha 2000 r. MmepkuTe Ha TOpbHC
ca aganTuvpaHu 3a pekiaMHaTa MHAYCTpUS
OT u3cnegosaTenids Ha YHuUBepcuTeTa B
NHaomnaHa PobbpT CMUT 1 HeroBusa ekun. Te
KopurnpaTt onpeaeneHneTo 3a KpeaTus-
HOCT, 3a Ja ce No30BaBaT Ha ,CTeneHTa, Ao
KOATO eflHa peksiaMa CbAbpXa Mapka unu
U3MbJIHUTENHU €eNeMeHTU, KOUTO ca pas-
NINYHWN, HOBWU, HEOBMYANHU, OPUTMHANHMU,
YHUKanHKU wu T.H.” TaxHaTa uen e pja
M3MepBaT TBOPYECTBOTO,  M3MNOJS3BANKMU
camMo oHe3n ¢aKTopu, KOUTO Ca Haun-
noaxoAswm 3a peknaMeH KOHTeKCT. CMUT u
€KUNbT MY CbCTaBAT MNET W3MepeHUs Ha
peknaMHaTa KpeaTUMBHOCT, KOUTO A0 ronsiMa
cTeneH Morat ga 6baaT W3No0M3BaHUW B
HaleTo NpeAcCTOosLWOo Npoy4YBaHe 3a ponsaTa
Ha HOpManHaTa TPEeBOXHOCT KaTo reHepa-
TOp Ha KpeaTMBHOCTTa. MeToaonoruarta we
BK/IOUBA MOANDULMPAHN C Orfes KOHKpeT-
HaTta Uuen efieMeHTU OT cucTeMaTa Ha
Enyapa ne BoHo 3a passBuTne Ha Mwuc-
neHeTo, oT MeToamkuTe Ha [Mon TopbHC,
MenxopH, b., Tonabepr, O. Cuck, 3ap.
Jlucuincka n ap., KakTo U HAKOU uaeu
(AHTOHOBa, CToyeBa, 2016) 3a TBOpYECKH
noxeaTn, CTUMYNMpaLM MNPOSIBJIEHUMETO Ha
KpEeaTMBHOCTTa Ha MeHuaxbpute, 6asmpa-
Ha Ha NO3UTUBHATa TPEBOXHOCT.

KaTto npoab/keHue Ha TbpCeHUsATa HU B
chepata Ha TeopusTa 3@ TPEBOXHOCTTA,
yCTaHOBsIBaMe, Y€ KPeaTMBHOCTTA CblUO €
AeduHMpaHa No MHOro pPasfiMyHM HauYUHU B
CbllecTByBalla uMTepaTtypa. AHanusupa-
KW MHEHMATA Ha pas/IMYHM aBTOPU OTHOCHO
CbLHOCTTa Ha KpeaTUBHOCTTa CTUrame Ao
M3BoAa, 4Ye CblLLECTBYBAaT MHOMo ornpeae-
JIEHMSA 3@ HES N BCUUKW OT TAX CE No30BaBat
Ha M306MMe OT HOBM, HECTAHAAPTHU naeu
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definitions of it and all of them refer to
an abundance of new, non-standard
ideas and original thinking, which will
result in new products, to make the
business organisation a market leader
(Antonova, 2009).

2. Analysis of the category creativity

In the psychology glossary, the word
creativity means “predisposition to
creativity, which potentially exists in
every individual at any age”. (Glossary of
terms in Psychology, 2014). According to
K. Issa (2010), this predisposition is
interpreted in most cases as an
opportunity for new ideas, bringing new
profits, mostly in the field of business.
Creativity manifests itself in searching
for new products, new markets and new
modes of work. It stimulates company
innovations in order to ensure
competitiveness. Creative thinking helps
a company to acquire more products, to
fight the competition and to dominate
the market. Innovative organisations
embed innovations and creativity in
themselves, thus demonstrating courage
and creative temperament.

Usually, the definitions of creativity focus
on one or more of the following three
aspects: (a) as a process: the nature of
thought process or mental activity, used
for developing new ideas or solutions to
problems; or (b) as a man: the
distinctive features of personality and the
cognitive abilities of the creative
individual; or (c) as a product: the
distinctive features of the result from
the creative endeavour. Creativity is
defined as the production of new or
original ideas with useful value, as well
as being an indelible and, at the same
time, a distinctive component in the
innovation process (Udwadia,1990).

Creativity reflects the possibility for
finding good solutions and creates a
positive spiral of productivity and
achievements (Stamatov, 2015).

In some of their research papers, Y.
Petrova (2015) and Stoycheva&
Antonova (2016/2018), describe
creativity as a new approach, idea,
inspiration or attitude, on which creation
as a process for creating material and
spiritual values is based.

W OpUIrMHasHO MUC/IEHe, KOETO e AoBeae
L0 HOBM TMpOAYKTUM, C KOUTO 6u3Hec
opraHmsauusaTa aa 6bae Boaella Ha nasapa
(AHTOHOBa, 2009).

2. AHanus Ha
KpeaTUBHOCT

KaTteropusTa

B peyHuMKa Ha TepMUHUTE MO MNCUMXonorus
AyMaTa KpeaTMBHOCT O3Ha4daBa “‘npeapas-
MOMOXEHOCT KbM TBOPYECTBO, KOSITO Chlue-
CTByBa MNOTEHUMANHO Yy BCEKWU WHAUBUA U
BbB BCsaka Bb3pact”. (TepMWHONOrnYeH
peyHuk no Mcuxonorunsa, 2014). Mo MHeHue
Ha K. MWcca (2010), Ta3m npegpasno-
JIOXXeHOCT ce pa3bupa B nMoBe4yeTo ciay4vawu
KaTo Bb3MOXHOCT 3a HOBW Maen, Hocewm
HOBM Ne4vanbun Npean BCMUYKO B cpepaTta Ha
busHeca. KpeaTmBHOCTTa ce nposiBsiBa B
TbpCeHe Ha HOBW NPOAYKTWU, HOBW Masapu u
HOBM HauuHK 3a pabota. Ta cTuMynupa
MHOBaUMUTE Ha GupMUTe, 3a Oa OCUrypu
KOHKYPEeHTOCNOoCO6HOCT. KpeaTMBHOTO MUC-
NleHe noMara Ha efHa KoMMaHus aa ce
coobve c noseye nNpoAyKTW, Aa cpasu
KOHKYpeHUuMnaTa n Aa AOMUHMPa Ha nasapa.
NHoBaTuBHUTE oOpraHusauuMm  Brpaxaart
KpeaTMBHOCTTa M WHOBaUMWTE B caMuTe
cebe cn, apmnwmpankm No TO3M HaAUYMH CMe-
JNIOCT U KpeaTMBEH TeMMepaMeHT.
O6MKHOBEHO ornpeaeneHusTa 3a KpeaTus-
HOCT ce poKycupaT Bbpxy e4MH UAKN noBeye
OT cnegHUTe Tpu acnekTa: (@) KaTo
npouec: eCcTecTBOTO Ha MUCIOBHMSA npouec
WKW yMCTBEHaTa AEeWHOCT, 4Ype3 KOUTO ce
pa3paboTBaT HOBM UAEN WU pELUEHUS Ha
npobnemn; unm (6) Kato 4oBeK: OTAU-
ynTenHUTE 4YepTu Ha JIMYHOCTTA U MO3Ha-
BaTe/IHUTE CMOCOBHOCTM Ha TBOpYeECKUS
vHamemna; wnu (B) Kato MpoAyKT: OT/Au-
unTenHUTEe KadecTBa Ha pesyntata oT
TBOPYECKOTO HauuHaHume. KpeaTuBHOCTTa
ce onpepens KaTto NpPOM3BOACTBO Ha HOBU
WAW OPUTMHANHU UAen C nonesHa CTOMHOCT,
KaKTO U Ye e Hepa3ZesneH U CblleBpeMeHHO
OT/INYMUTENEeH KOMMOHEHT B MHOBAaLWOHHUSA
npouec (Udwadia,1990).

KpeaTuBHOCTTa oTpa3siBa Bb3MOXHOCTTa 3a
HaMMpaHe Ha [06pu pelweHus M cb3gaBa
efHa no3MTUBHA Cnupana Ha nNpoayK-
TUBHOCT 1 noctuxeHnsa (Crtamatos, 2015).
B cBouM HaydyHu pa3paboTku . MeTpoBa
(2015) n CroitueBa § AHTOHOBa (2016/
2018), onucBaT KpeaTUBHOCTTa KaToO HOB
noaxoa, uaesi, BAbXHOBEHWE UNU Harnaca,
Ha KOSITO Ce OCHOBaBa TBOPYECTBOTO KaTo
npouec 3a Cb3ZlaBaHe Ha MaTepuanHu Unm
OYXOBHW LEHHOCTW.

0. Bacunesa (2017) u3ydaBa M onucea
KpPEaTMBHOCTTA KaTo MOHATUE M CbLIHOCT.
Cnopen HeWHWUTEe TpyaoOBE KpeaTMBHOCTTA
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J. Vasileva (2017) studies and describes
creativity as a concept and an essence.
According to her works, creativity has
not only existed ever since there were
traces from human civilisation, but it is
also the main drive of its development
and survival. In many modern
universities and business schools,
creativity is explored, analysed and
considered as a creative process. The
selection and formulation of what
creativity is and how its essence is
expressed confirmed the assumption
that it is a multidirectional process, which
proceeds differently, depending on the
individuals involved and the
environment, where they are placed. The
definition of one of the pioneers in the
research of this concept, Frank Barron:
»,Creativity is a socially recognized
creative achievement", has stood out as
the shortest and clearest definition
(Vasileva, 1., 2017).

According to Petrova (2015), in general,
creativity is a quality that combines
innovation, combinability and
uniqueness. Possessing such a quality is
a privilege since it allows one ,to see
connections where others do not see
them” (Kamenov, 2015). To some
extent, it increases the chances to
achieve personal and professional
success and gives grounds for the
assumption that creativity is a specific
type of competence.

According to Stamatov, creativity is
linked to the responsibility to build a
better future by expanding one’s own
being. It reflects the opportunity to find
better solutions and creates a positive
spiral of productivity and achievements
(Stamatov, 2015).

In his studies, I. Bozhkov draws on the
definition of Cropley that creativity can
be expressed concisely through four
main elements - innovation, relevance,
efficiency and ethics or compliance with
the ethical standards in society.

As a summary of the definitions, the
category can be seen from two different
angles - as subjective creativity
(presented by various researchers as
small, mini, everyday, personal) and as
objective creativity (presented as large).
This differentiation provides a field for

He CaMo CbLUEeCTBYyBa OTKAKTO UMa creau ot
yoBellka UMBWAM3aLUSA, TS € OCHOBHUAT
ABUraTen Ha HeNnHOTO  pasBuTUE MU
oLensBaHe. B MHOro CbBpPEMEHHMU
YHUBEPCUTETH " 6u3Hec LIKO/N
KpeaTMBHOCTTa Ce M3cneaBa, aHaam3upa u
OCMMCNSA KaTO TBOPYECKM M Cb3ugaTeneH
npouec. Cenekumsata Ha GOpPMyMPOBKUTE
O e KpPeaTMBHOCT U B KakBO Ce u3passBa
HeMHaTa  CbLHOCT  3aTBbpaMu npea-
NONOXeHMeTo, Ye TS € MHOronoCco4YeH npo-
Lec, KOWTO nMpoTuya  pasfiMyHO B
3aBUCUMOCT OT JIMYHOCTUTE, CBbP3aHU C
Hero M cpegarta, B KOSITO ca MOCTaBEHMU.
OnpepeneHneTo Ha eAWH OT MUWOHepuTe B
nscnegBaHeTo Ha noHaTMeto, ®paHk
BapoH: ,KpeaTtmBHOCTTa e coumasnHo
NMpM3HATO TBOPYECKO TMOCTUXEHME", ce
OTKpPOW KaTo KpaTkaTa U ACHa AeduHuums
(Bacunesa, 10., 2017).

Mo MHeHMe Ha lMeTpoBa (2015) Hai-o06wo
KpeaTMBHOCTTa MpeAacTaBfsiBa Ka4yecTBo,
KOeTO Cb4yeTaBa WMHOBATUBHOCT, KOMbBMHa-
TUBHOCT U YHUKANHOCT.

MpuTexaBaHeTo Ha NOAOGHO KayecTBO e
npveBunerns,, Tbil KaTo nMo3BonsBa ,A4a
BUAMLI BPb3KW U 3aBMCUMOCTM TaM, KbAETO
apyrute He rm Bmxaat” (KameHos, 2015).
[Jo wuv3BecTHa cCTerneH ToOBa YyBenu4yasa
LWaHCOBeTe 3@ MNOCTUraHe Ha JiMyeH U
npodecnoHaneH ycnex n gasa OCHOBaHMe
Ja ce TBbpPAW, Y€ KpeaTUBHOCTTA € Tun
KOMMETEHTHOCT.

Cnopeg P. CtamaTtoB KpeaTMBHOCTTa e 06-
Bbp3aHa C OTroOBOPHOCTTA 3a M3rpaxiaHe
Ha eaHo No-A06po 6baelle, C pa3wnpsaBaHe
Ha cobctBeHOTO 6GutMe. Ta oTpassiea
Bb3MOXHOCTT@ 3a HaMupaHe Ha p[obpwu
peweHns u Cb3haBa €A4Ha MO3MTUBHA
cnupana Ha NMpoAYKTUBHOCT U MOCTUXEHUS
(Cramaros, 2015).

B wu3cnegBaHuata cu WN. BoxkoB ce
OCHOBaBa Ha onpeaeseHneTo, A0 KOeTo
ctura Kponnwmi, 4ye KkpeaTMBHOCTTa MOXe Aa
Ce u3pa3uM CUHTE3MPaHO u4pe3 u4eTmpwu
OCHOBHW  efeMeHTa -  HOBaTOpCTBO,
peneBaHTHOCT, e(dEeKTUBHOCT U ETUYHOCT
unn cbobpassBaHe C €TUYHUTE HOPMU B
coumyma.

Kato o6ob6weHne Ha geduHuuumTe,
KaTteropusita Moxe aa 6bae ocMucrieHa B
ABa pasfnnyHu pakypca — KaTo cybekTuBHa
KpeaTMBHOCT (MpeAcTaBsiHa OT pasfinyHu
nscnepoBaTtesiM  KaTto  Manka,  MUHU-,
BCEKMOHEBHA, NepcoHasHa) M KaTo obek-
TUBHA KPEeaTMBHOCT (npeacrtaBeHa KaTo
ronsiMma). ToBa pasrpaHmyeHue odopms no-
fle 3a OCMUC/IsIHE MNMPUCBHCTBMETO Ha pas-
nnyHuTe OpMM Ha KpeaTUBHOCTTA B 4O-
BELLKUS XKMBOT M Hal-BeYe B ynpaB/eHNETO
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understanding the presence of various
forms of creativity in human life, and,
particularly, in the management of the
production process. The subjective angle
reveals manifestations of creativity,
which remain enclosed in frames and
shapes, not going beyond the personal
abilities and interpretations of the
individual (Beghetto & Kaufman, 2007).
The objective angle considers creativity
depending on the  achievement,
recognised through external evaluation.
Simiar differentiation can define the
borders of wunderstanding creative
fulfilment and creative potential in
various specific human activities (Runco,
2007a).

3. The connection between anxiety
and creativity as a driving factor in
the process of new product
development in the industrial
enterprise

As a result from the analysis of the
concepts and categories of anxiety and
creativity, we conclude that anxiety can
turn into a stimulant, which will help to
make creative solutions. The latter would
be extremely beneficial both for the
individual on a personal level, and for the
future development of the business
organisation.

In this way, a correlation is found
between two leading factors in the
management process when generating
new ideas and developing new products.

Research dedicated to the interaction
between the stress factors (incl. anxiety)
and creativity has received considerable
attention in the psychological, organisa-
tional and educational literature. Some
studies have established positive (e.g.,
Baer, 1998), negative (e.g., Amabile,
Goldfarb, & Brackfield, 1990), and
fluctuating (e.g., Landon & Suedfeld,
1972) interactions between stress and
creativity. Among researchers of the
relationship between stress and
creativity are Byron, K., Nazarian and D.,
Khazanchi (2010). They have conducted
meta analysis of 76 experimental studies
(including 82 independent samples). This
analysis aims at clarifying the
relationship and identifying the factors
that can account for the differences. The
findings of this quantitative review go

Ha npou3BOACTBeHUs npouec. CybekTus-
HUAT pakKypc OTKpMBa MpPOSIBNEHUS Ha
KpeaTMBHOCTTa, KOUTO OCTaBaT 3aTBOPEHMU
B paMKu 1 popMU, KOWUTO He OTMBAT OTBBA
nepcoHasHNUTE Bb3MOXHOCTU W WHTeprpe-
Taumun Ha nHameunga (Beghetto & Kaufman,
2007). O6eKTUBHUAT pakKypc - nocTass
HEeMNHOTO pasriexaaHe B 3aBUCMMOCT OT Mo-
CTUXEHWNETO, KOETO € MPU3HATO 4Ype3 BbH-
WHO oueHsABaHe. MoaobHO pasrpaHuyvasa-
He, MOXe Aa onpejenn rpaHuuuTe Ha pas-
6vpaHeTO 3a KpPeaTUBHO MU3NbAHEHUE U
KpeaTMBEH MnOoTeHuMan B pasfIMYHU KOH-
KpeTHn uvoBewkn pgeriHoctn  (Runco,
2007a).

3. Bpb3kaTa MeXXay TPEBOXKHOCTTa U
KpeaTMBHOCTTa, KaTo ABMXeLLU
crakTOpM B Npoueca Ha Cb3faBaHe Ha
HOBM NPOAYKTU B MHAYCTPUAJTHOTO
npeanpusaTue

B pe3ynTtaTt Ha aHanM3a Ha NOHATMSATA U Ka-
TeropnmtTe TPEBOXHOCT W KPEATUBHOCT,
npaBMM U3BOJ, Y€ TPEBOXHOCTTa MOXe Aa
ce npeBbpHe B CTUMYyNaTOp, KOWTO JAa
CNoOMOrHe Aa B3eMaHe Ha KpeaTuBHW pe-
LIEeHMS. MocnegHuTte buxa 6unn
WU3KJIIOYNTENHO  YCMELLHMU, KakTo  3a
MHAMBMAA B JIMYHOCTEH MJlaH, Taka W 3a
6baewoTo pa3ssuTue Ha busHec
opraHmsauusaTa.

Mo TO3M HauMH ce OTKpMBa B3auMOBPb3Ka
Mexay ABa Boaewm dakTopa B npoueca Ha
yrnpaB/ieHne Mnpu reHepupaHeTo Ha HOBU
WAEN U Cb3AaBaHe Ha HOBU MPOAYKTU.

HayyHuTe wu3cneaBaHus, TMOCBETEHW Ha
B3aMMOAENCTBMETO MexAay cTpec dakTo-
pute (B T.4. TPEBOXHOCTTA) W KpeaTus-
HOCTTa Cce paABaT Ha 3Ha4YUTE/THO BHMMaHMe
B NCUXosiormyeckaTa, opraHm3aunoHHaTa u
obpasoBaTenHaTa nuTtepaTtypa. Hakou npo-
yYBaHUS Cca YCT@QHOBUAN MOJSIOXUTESHMU
(Hanp., Baer, 1998), oTpuuatenHu (Hanp.,
Amabile, Goldfarb, & Brackfield, 1990), n
KpunBonuHenHu (Hanp., Landon & Suedfeld,
1972) B3anMoaencTBus Mexay cTpeca u
KpeaTuBHocTTa. Cpea uscnegosaTtenure Ha
Bpb3KaTa Mexay CTpeca U KpeaTMBHOCTTa
ca Byron, K., Nazarian u D., Khazanchi
(2010). Te npoBexaaT MeTa aHanu3 Ha 76
€KCNepuMeHTanHn u3cneaBaHns (BKJIHOY-
Baly 82 He3aBMCUMMK nU3BaAKKW). Toin uma 3a
uen pna WU34ACHM TasuM Bpb3ka W Aa
naeHTuduUmMpa dakTopuTe, KOMTO MoraT Aa
064cHAT pasnuuuata. KoHcTaTaumute Ha
TO3M KONUYeCcTBeH npernea HaaXBbPASAT
pa3srnexaaHeTo Ha obwusa xapaktep Ha
Bpb3KaTa Mexay CTpPecC U KPeaTUBHOCT U
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beyond examining the general nature of
the relationship between stress and
creativity and bring out the controversial
evidence on how stress stimulants are
related to the creative process. The
authors show that stress and creativity
are in a complex relationship, which
cannot be described as only positive or
only negative. (Byron, Nazarian,
Khazanchi, 2010).

Part of the questionnaire of Byron,
Nazarian and Khazanchi will be included
in the methods of our future research for
establishing a parallel between the
research and conclusions from previous
studies.

A number of authors present proof from
specific field studies that work stress is
turning into a major problem of European
employees. Developments in this field
reveal that improving the work
environment can be a crucial step
towards both recovery of the employees’
health and improving the productivity of
the organisation. A study by Kompier,
Michiel&Cooper (2000) shows five key
factors for the prevention of stress at the
workplace. The Big Five include: (1)
Clear definition of goals, objectives,
responsibilities, financial resources and
planning as a process; (2) Adequate
diagnhosis and analysis, identifying risk
factors and risk groups; (3) A package of
interventions that theoretically and
logically “fit” into the problems identified
during the risk analysis (mostly a
combination of measures directed to
work and the individual); (4) A
participation approach, guaranteeing
involvement of both employees and the
middle manager; (5) The permanent
commitment of the CEO of the business
organisation.

III. Conclusions

1. Most of the definitions of anxiety and
creativity gravitate around two
characteristics - novelty and adequacy.
They determine searches and discoveries
in different situations, on the basis of
adequacy, viewing it through the prism
of time, space, communities and
individuals. The question is whether
there exists any gap between anxiety
and creativity - the process of their
realisation and the products, developed

noaveprasart npoTUBOpeUnBuUTE KOH-
cTaTtauMm OTHOCHO TOBA, KaK CTUMYyJNaHTUTE
Ha cTpeca ca CBbp3aHW C TBOPYECKUS Mpo-
uec. MU3goaute Ha aBTOpUTe NoOKasBaT, 4e
Bpb3KaTa Mexzay CcTpeca M KpeaTMBHOCTTa €
C/IOXHa 1 He Moxe ga bbae onmcaHa camo
KaTo MONOXUTeNHa WM  oTpuuaTtesnHa.
(Byron, Nazarian, Khazanchi, 2010).

YacT oT BbnpocHuka Ha Byron Nazarian un
Khazanchi we 6bae BkIOYEH B METOAMKATA
Ha 6bAeLWoTo HM NpoyyYBaHe, 3a YCTaHOBSA-
BaHe Ha nNapanen B wu3cneaBaHusaTa W
HanpaBeHUWTe M3BOAM Ha MNpeaxonHu
TbpCeHUS.

Peanua aBTOpM npencraBAT JokasaTten-
CTBa, Ype3 KOHKPETHW NOJSIEBM MPOyYBaHus,
ye paboTHMAT CTpec ce nMpeBpbla B
OCHOBeH npobnem cpen eBponenckute
cnyxutenn. PaspaboTtkm B Tasu obnact
rnokassart, Ye noaobpsiBaHeTO Ha paboTHaTa
cpena Moxe ga 6bae BaxHa CTbNka 3a
Bb3CTAHOBSIBAHE, KaKTO 34paBeTo Ha
CNyXuTenuTte, Taka M 3a HapacTBaHe
NPOAYKTMBHOCTT@ Ha  OpraHmsauusTa.
MpoyuBaHe Ha Kompier, Michiel § Cooper
(2000) nokasBa neT KN4YOBKU (akTopa 3a
npeBeHUns Ha cTpeca Ha paboTHOTO MSCTO.
Fonsimara netnya BkAuBa: (1) ScHo
onpenensHe Ha uenuTte, 3ajgayuTe, OTro-
BOpPHOCTUTE, (PMHaAHCOBUTE CpeacTBa U
naaHuMpaHeTo Kato npouec; (2) AnekeaTHa
AvarHosa wauM aHanus, uaeHtTuduumpaHe
Ha pUCKOBU hakTopu U puckosu rpynu; (3)

MakeT OT MHTEPBEHLNU, KOUTO TEOPETUYHO
M flormyecku ,ce BnmceaT' B uaeHTUdbU-
uMpaHuTe npobnemm Npm aHanm3a Ha pucka
(npeagMMHO KOMOMHaUMS OT HACOYEHU KbM
paboTtaTa n KbM yoBek Mepku); (4) Noaxoa
3a yyacTve, rapaHTupall aHra>XmpaHocT,
KaKTO Ha CIyXUTenuTe, Taka U Ha cpeaHus
MeHnaKbp; (5) MOCTOSHHUAT aHraXXuMeHT
Ha pbkoBoAUTENs Ha 6uW3HEeC opraHusa-
umsTa.

III. N3Boan

1. lMoBeueTo OT onpepeneHusTa Ha Tpe-
BOXXHOCTT@ W KpeaTMBHOCTTA rpaBuTmMpaTt
OKONO ABE XapaKTEPUCTUKU — HOBOCT U
afleKkBaTHOCT. Te onpeaenaT TbpCeHUATa U
OTKPUTUATA B pa3/IM4HN CUTyalLNN, KaTo ce
OCHOBaBaT Ha aAeKBaTHOCTTA, pa3rnex-
Aallku 9 npe3 npu3Mata Ha BpPeEMETO,
MPOCTPaAHCTBOTO, OOLIHOCTUTE WU WMHAWBU-
anTe. Bb3HMKBa BLMNPOCHT CbLIECTBYBA /N
HSIKaKBa NpasHMHa MeXAy TPEeBOXHOCTTa U
KpeaTUBHOCTTa - MpoUEecCbT Ha TAXHOTO
OCblUEeCTBSIBAHE M MPOAYKTUTE, KOUTO ce
Cb3aaBaT B pe3yntar Ha AENCTBUETO Ha
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as a result from the action of the two
factors in question. This is a question,
which should be studied because it
presents the concepts and categories
discussed as a process. Has the creative
process become more objective with the
recognition acquired? Does anxiety,
manifested in the dilemma that there is
no recognition, or it comes later, affect
the creativity in the innovation process?

2. Deploying anxiety and creativity in the
space of business management would
overcome many of the difficulties,
ensuing from enclosing these categories
in the field of creative processes,
qualities, attitudes and abilities of the
managers in innovative projects
management. In this space, anxiety and
creativity are correlated through much
more complex impacts. As a manager of
the creative process, the individual has a
different attitude to constraints, which is
determined by his/her desire to remain
true to himself/herself and to succeed, or
by the fear of losing his/her success, by
the realities of authority and by the kind
of wealth he/she possesses. Each of
these states can outweigh the intrinsic
need for creative projects, because of
anxiety. How then can different trade-
offs and failures under pressure from
external influences affect creativity over
time?

3. Defining the scope and impact of
positive anxiety and the types of
creativity poses a number of problems in
assessing their impact as factors,
affecting the development of new
products. What would the evaluation of
results look like in the light of large,
small, personal or  interpersonal
creativity? How does the power of
external recognition relate to the
different creativities - whether small
creativity is related to the profile of the
creative individual, who improves
everyday life and exercises his problem-
solving skills, while large creativity is
inherent to the creative genius, who
leaves a lasting trace in both the
quantitative and qualitative aspects of
his productivity and effectiveness. We
are going to seek answers to these
questions in a future study.

4. The attempts for continuous moderni-
zation and reconstruction of the creative

pasrnexaaHute aABa dakTtopa. ToBa € Bb-
npoc, KOWTO CU 3acnyxasa Aa 6bae u3-
cneaBaH, 3awWo0To npeacrtaBs AUCKYyTUpa-
HUTE MOHATUA U KaTeropuu KaTo npouec.
Jdann kKpeaTMBHUAT npouec ce 06eKTuBM-
3uMpa € nosly4yaBaHeTo Ha Npu3HaHue? Janm
TPEBOXHOCTTA, M3ABEeHa B AwiemaTa, 4e
HAMa MpuU3HaHWE WM ako TO 3aKbCHee,
BNMSie BbpPXY KpeaTUBHOCTTa B MHOBALUW-
OHHMA npouec?

2. PasnonaraHeTto Ha TpPeBOXHOCTTa W
KpeaTUBHOCTTA B MPOCTPAHCTBOTO Ha 6u3-
HeC MeEHUAXMbHTa 61 NpeoaonsiNo MHOMO OT
TPYAHOCTUTE, nNpou3TMYaWM OT 3aTBa-
pPSIHETO Ha KaTeropmuTe B NOJSIETO Ha TBOP-
yeckuMTe npouecu, KayecTea, Hariacum u
CNOCOBHOCTM Ha MeHUOXbpuTe B Yynpas-
NleHNeTo Ha MHOBATUBHW MpoekTn. B ToBa
MPOCTPAHCTBO TPEBOXXHOCTTA U KpeaTUBHO-
CTTa Cce KopenmpaT 4Ype3 MHOro NO-C/I0XHMU
BANAHUA. NHAMBUADBT, KaTo pPbKOBOAUTEN
Ha KpeaTMBHMSA nNpouec MMa pasfIMYHO
OTHOLLEHMe KbM NpuHyauTe, KaTo nose-
AEHNeTO My e onpeaeneHo OT XefaHueTo
[a oCTaHa BepeH Ha cebe cu, Aa NoCcTUrHe
ycnex, Wan oT CTpax Aa He usrybu ycnexa,
OT peanuMuTe Ha BMacTTta, OT Buaa Ha
nputexasaHoTo 6oraTcTBo. Bcsako eaHo ot
Te3n CbCTOSAHMSA, B pe3ynTtaT Ha TPeBOX-
HOCTTa MOXe ga Hagaenee Hag BbTpeLlHO
npucbllaTa Heob6XxoAMMOCT OT KpeaTUBHU
npoektTn. Kak ToraBa pas/IM4HUTE KOM-
MPOMUCU N OTKA3WM NOA HAaTUCK Ha BbHLUHMU
B/INAHUS MOXe fAa ce OoTpa3nM Ha Kpea-
TUBHOCTTA BbB BpeMeTo?

3. dedunHunpaHe obxeata M AENCTBMETO Ha
MO3WTMBHATa TPEBOXHOCT W BuAOBeETE
KPEaTMBHOCT MOCTaBAT HEMANKO npobnemun
npes OUEHSBAHETO Ha BAUSIHMETO UM KaTo
dakTopu, BAnaELWM BbpXy Cb34aBaAHETO Ha
HOBM npoaykTu. Kak 6uxa wusrnexganu
OLUeHKWTe Ha pe3ynTtatuTe npu ronsamaTta,
Masikata, rnepcoHanHaTa WM UHTepnepco-
HanHaTa KpeaTMBHOCT? Kak cunarta Ha BbH-
WHOTO NpU3HaHWe ce CBbp3Ba C OTAeNHUTE
KpeaTMBHOCTM - Jajv MasikaTa KpeaTuB-
HOCT e cBbp3aHa c npodwuia Ha TBOpYe-
cKaTa JIMYHOCT, KoATO nofobpsiBa BCEKU-
OHEBMETO N YMNpaXkHsBa CrNoCcobHOCTUTE CU
3a pewasaHe Ha npobnemu, AokaTo rons-
MaTa € npucblla Ha KpeaTUBHUS TeHun,
KOMTO OCTaBs AbAroTpamHa cnena B KOAU-
YeCTBEH M KauyecCTBeH acrnekT Ha CBoATa
NpoAYKTUBHOCT W pe3ynTtaTtueHOCT. [lpea-
CTOW Aa TbpPCUM OTrOBOPU Ha NOCTaBEHUTE
BbMNpOCK B 6bAELLOTO U3CrieaBaHe.

4. OnNuTUTE 3a HerpekbCcHaTa MOAEPHMU-
3aUMA N PEKOHCTPYKLMA Ha KpeaTuBHMSA
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process with positive anxiety as a
catalyst depend on the aspirations of the
manager (on his/her inner values and
morale). Many of the components of the
creative process (such as objectives,
goals, authors, materials and styles) are
historically limited. How to make sense
of barriers to the creative process? It is
worth searching for answers to these
questions in the future study.

5. A big issue with ambiguous
interpretation is related to determining
whether anxiety and creativity are bound
to specific areas of production and
developing new products. With the accu-
mulation of facts, it seems clearer that
the debate concerns the end products
themselves, whose development can be
controlled by the creative managers. The
connection between the categories
analysed and the products that can be
developed has been proved in the studies
of Sternberg, Kaufman & Pretz (2002).
They describe eight types of creative
products, considered as contributions of
different scope and in differen fields.

6. In most of the studies we have
analysed, the managers control the
creative processes by designing internal
constructs and limiting the creative
processes. This is, namely, the link
between anxiety and creativity. There
are some studies, which outline a
number of limitations, related to: (a) the
will and ability to redefine an existing
problem in new terms; (b) the will for
critical thinking about our own work; (c)
the will to overcome hardships, which
usually block the creative process (e.g.,
recognition during one’s lifetime); (d)
the ability to evaluate expertly one’s own
work; (e) the degree of intrinsic
motivation.

7. In the context considered, it would be
a good idea to trace the link between
anxiety and creativity as reflections,
affecting the product innovation process
in one future study. Another point of
interest would be to study how the
relation between the internal and
external motives of the managers,
provoked by anxiety, affect the creative
process and the quality of the new
products developed. Some attempts to
answer the question about the impact of
internal motivation are to be found in the

npouec C KaTanu3aTop MO3UTMBHaTa Tpe-
BOXHOCT, 3aBMCAT OT CTPEMEXUTe Ha
MeHMAXbpa (OT HEroBUTE BBLTPELIHU LEH-
HOCTM M Mopasn). MHOro OT KOMMOHEHTUTE
Ha KpeaTMBHMSA npouec (KaTo 3agauu, ue-
N1, aBTOpM, Matepuan u CTUJIOBE) Ca UCTO-
puUYecku orpaHudeHu. Kak ga ce ocMUCHST
ToraBa 6GapuepuTe npes KpeaTUBHWUS Mpo-
uec? 3acnyxaBa cu B 6bAeLoTo M3cnen-
BaHe Jla ce NoTbpcsAT OTroBOPU 3a TOBA.

5. Fonsam BbNPOC, C HeeaHO3HAYHa UHTEp-
npeTauusa € CBbp3aH C TOBa Aann TPEBOX-
HOCTT@ W KpeaTUBHOCTTa ca 06Bbp3aHM C
onpeaenenn o6s1acT Ha NPON3BOACTBOTO U
Cb3aBaHETO Ha HOBM npoayktun. C Ha-
TpynBaHeTo Ha haKTK KaTo 4ye fin cTaBa no-
SICHO, ye AebaTbT ce OoTHaca A0 caMuTe
KparHW NpPOAYKTWU, YMETO Cb3aaBaHe Kpea-
TUBHUTE MEHMAXbPW MOraT Aa ynpaBnsasar.
Bpb3kaTta Ha aHanM3aMpaHuUTE KaTeropmum c
npoAyKTUTe, KOMTO MoraTt ga 6baaT cb3ga-
OEHKW, Cce [AoKasBa B M3CneaBaHMATa Ha
Sternberg, Kaufman & Pretz (2002). Te
onMMcBaT OCEM TuMa KpeaTUBHU MpPOAYKTH,
pa3riefaHn KaTo MPUHOCKM C  pasfIMyeH
obxBaT 1 B pas3nnyHu obnacTu.

6. B noBe4yeTo NMpoyyBaHusl, KOUTO aHaInN-
3npaxme MeHMAXbpuTe ynpasnsBaT Kpea-
TUBHUTE NMpoLlecn 4Ypes OCMUCISAHE Ha BbT-
pEeLHN KOHCTPYKTU W OrpaHMyaBaHe Ha
KpeaTuBHUTE npouecu. B ToBa ce CbCTOU U
Bpb3kaTa Ha TPEBOXHOCTTA C KpeaTus-
HocTTa. ChbluecTByBaT M3BECTHM MNpoy4Ba-
HUSI, KOUTO oO4yepTaBaT HAKONKO OrpaHu-
YeHus, aHraxupaHum c: (a) BonaTa U Cno-
cobHocTTa 3a npeaeduHMpaHe Ha CbllecT-
ByBawus npobnemM B HOBU TepMuHu; (6)
BOMATa 3@ KPUTUYHO OCMUC/IsIHE Ha Co6-
cTBeHaTa paboTta; (B) BoONsSTa 3a npeo-
JonsiBaHe Ha TpyAHOCTUTE, KOWUTO 0bun-
YaiHO 6nokupaT KpeaTuBHUA  npouec
(Hanp., npu3HaHme npuxunee); (r) cnocob-
HOCTT@ 3a eKkcrnepTHa OLeHKa Ha cob-
cTBeHaTa pabota; (4) cTeneHTa Ha Hanuune
Ha BbTpelHaTa MOTUBaLUMS.

7. B pasrnenaHuns KOHTEKCT, Npu 6baeLwoTo
uscnegBaHe e pAobpe pAa ce npocneau
Bpb3KaTa MexAay TPEeBOXHOCT U KpeaTuB-
HOCT, KaTo pednekcnn BnUsielwmn BbpPXY
NnPOAYKTOBUA MHOBALUMOHEH npouec. KakTto
M Aa ce Npocnean Kak OTHOLWEHNETO Mexay
BbHLIHMWTE W BbTPEWHUTE MOTMBMU Ha
MEHMOXbpPUTE, MNPOBOKMPAHU OT TPEBOX-
HOCTTa, BNUSST BbpXy KpeaTUBHUS npouec
M KayecTBOTO Ha Cb3AaBaHMUTE HOBM
npoaykKTu. N3BeCcTHM onuTu 3a OTroBOp Ha
BbMNpocCa 3a BJ/IMAHMNETO Ha BbTPELUHATa
MOTUBaLMNA Ce OTKpMBAT B uU3cnegBaHuATa
Ha Hennessey (2010); AHTOHOBa (2009). U
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research of Ha Hennessey (2010);
Antonova (2009). And another question:
if the attitude to the innovation process
determines the manager’s creativity to
manage it, does it mean that the
manager’s creativity depends on his
attitude to the project itself, expressed
through anxiety about the categories
recognition, neglect or denied
recognition? These are all questions,
whose answers we will continue to seek.

olle eMH BbMPOC: aKo OTHOLIEHWMETO KbM
MHOBALIMOHHW MpoLec onpenens Kpea-
TMBHOCTTa Ha MeHMKbpa [a ro yrnpasnsBsa,
TOBa O3HauyaBa /M, Ye KPeaTMBHOCTTa Ha
pPbKOBOAWUTENS 3aBMCU OT OTHOLLUEHUETO MY
KbM CaMMsi MpPOEKT - W3Pa3eHo upes
TPEBOXHOCTTa MO MOBOA Ha KaTeropuute
npu3HaHue, npeHebpersaHe WU oTKasaHo
npusHaHme. Bce BLMNPOCU, UNUTO OTrOBOPU
e npoab/hkaBame Aa TbpCuM.
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