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I. Introduction

The beginning of the 21-st century has
been marked by great economic improve-
ments in all European countries, but many
of them also faced some heavy socio-de-
mographic cataclysms, spread over huge
territories from the Atlantic Ocean to the
Pacific Ocean. More and more young peo-
ple migrate from the province to the cities
with over one million inhabitants. There is
aging; old people, surviving by the sup-
port of their friends; small children living
without their parents; broken families;
empty homes; thousands of abandoned
villages, etc. Is this the overture towards
the next titanic disaster - the end of the
European civilization as a result of the
family collapse?

One of the main problems in the inter-
generational family business is that usu-
ally the first generation starts the busi-
ness, while the second generation is not
interested to develop it or even to keep it.
Thus, in many cases, the family business
seems to be unsustainable. Especially in
the non-capital regions, the younger gen-
erations prefer to migrate to the big cit-
ies, mostly to the capitals, or abroad. The
younger family representatives abandon
their parents and thus they create dev-
astating effects on all public plans for any
regional development.

The main goal of this paper is to present
some conceptual foundations of the small
family business as a strategic entity for
the future of the non-capital regions. The
main tasks of the article are:

e To observe the existing theoretical
understanding about classical intergenera-
tional family business

e To give some conceptual elements
of a new understanding about the role of
the young people for the initiation of inter-
generational family business.

It is expected these new elements to be
the mainstay of some further international
scientific research on the development of
small family business through intergen-
erational linkages and sets. Thus, it would
contribute to the public efforts towards the
revival of the non-capital regions in many

I. BBeaenue

B Hauane 21-ro Beka BO BCeX eBponemn-
CKMX CTpaHax OTMeyancs 3HavyuTenbHbIn
SKOHOMMYECKUA Mporpecc, HO OAHOBpe-
MEHHO MHOIMMe W3 HWUX TaKXe OKasanucb
nepej siMuoM cepbe3HbiX coumnanbHO-AEMO-
rpauyeckmx KaTakiM3MOB, OXBaTUBLUMX
OrpOMHble TeppuUTOpUM, OT ATNAHTUKM A0
Tuxoro okeaHa. Bce 6onblie n 6onblie Mo-
NoAbIX N0Aen MUTPUPYIOT M3 NPOBUHLNK B
6onblUMe ropoaa-<«MUISIMOHHUKM». Hanuuo
CTapeHue HaceneHus; NoXxunble Noan, Bbl-
XXMBaKLMe 3a cHeT NoAAEPXKKN CBOUX ApY-
3eli; ManeHbkue AeTu, Xusylime 6e3 po-
avtenen; pasbutbie ceMbu; NycTble AOMa;
ThICSYM 3abpOLUeH-HbIX AEepeBEHb M T.A.
MOXHO N1 cunTaTb BCE 3TO YBEPTIOPON K
cneaymoulemy rpoMmagHomy 6eacteuio - 3a-
KaTy eBpONencKon LUMBUIN3aunm B pesysib-
TaTe KpyLeHnsa cembn?

O4HOM K3 OCHOBHbIX MNpobneMm Mexmnoko-
JIEHYeCKoro cemerHoro 6msHeca siBNseTcs
TOT paKT, UTo 06bIYHO OAHO MOKOJSIEHME Ha-
yMHaeT bu3Hec, a creaylolee MnoKoneHme
He 3aumHTepecoBaHO B €ro pasBUTUX WU
AaXxe MpoCcTo B ero coxpaHeHun. MNosTomy
BO MHOIMX Cny4yasiX CeMelHbIn busHec oka-
3blBaeTCs HeycTon4mBbIM. Mnagluve noko-
NeHuns, ocobeHHO M3 Janekmx OT CToMUUbI
pPErMoHOB, MNPeanoYMTalT MUrPMpoBaThb B
6onbliMe ropoaa, rnaBHbIM 06pa3oM B CTO-
anuy, nam yesxaTb 3a pybex. Mnaawue
NpeacTaBUTENM CEMbM OCTaBASAOT CBOMX
poauTenen, n 3To UMeeT paspyLlunTesbHble
nocneacTemsa Ans peanusauum abbix ro-
CYAapCTBEHHbIX MJ@HOB  PEermoHasibHoro
pa3BUTUS.

FnaBHas Uenb AaHHOW CTaTbM - MNpeacra-
BUTb UCXOAHblE KOHLENTYa/IbHbl€ OCHOBbLI
MOHMMaHMA Manoro ceMmenHoro 6usHeca
Kak cybbekTa, MMEILLEro cTpaTermyeckoe
3Ha4yeHune ansd 6yp,yu.|,ero AanekKunx oT CTOo-
nunubl pernoHoB. OCHOBHbIE 3a4auu CTaTbu:

e [laTb 0630p CNOXMBLUErocs Teope-
TUYECKOIro MOHMMAaHUSA MEXMNOKO/IEHYEeCKO-
ro cemerHoro 6musHeca

e BBecTM HekoTOpble KOHUEeNTyaslb-
Hble 3/1EMEHTbl HOBOr0 MOHMMaHUSA pPonu
MOJIOAEXM KaK MHMLUMATOpa MEXMNOKOJIEH-
Yyeckoro cemMemHoro 6usHeca.

MOXHO nonaratb, YTO 3TU HOBble 3J/IeMeH-
Tbl MOryT B JAajibHENLWEM ledyb B OCHOBY
MeXAyHapoAHbIX HayuHbIX WCCnesoBaHWUM
B obnactm pasBuTUS Manoro cememnHoro
bmnsHeca C ONOpPOV Ha MEXMOKOoSIeHYeckue
cBA3U. [lockonbKy B 21-M Beke BO3HWK
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European regions, as the 21st century is
also a period of great socio-economic dis-
balance between the capital cities and the
provincial areas.

The capital region is the territory sur-
rounding the national capital. In this arti-
cle by “non-capital regions” we refer to the
territories (both urban and rural), which
are not in the capital region.

Main research methods for the design of
this article: (1) Literature review (2) Ob-
servation and analysis of discussions dur-
ing projects, described in the Acknowl-
edgements chapter and (3) Synthesis.

I1. Literature review on the classical
theory about the intergenerational
family business

Sustainable territorial development based
on the activity of small and medium-sized
businesses is one of the research fields
currently being intensively developed in
the world economic science. For example,
a number of studies have shown that the
support of non-agricultural employment
in rural areas based on small-scale farm-
ing is one of the key factors that help to
mitigate the risks of seasonality in agri-
culture (Lohmann & Liefner, 2009).

In addition, small-scale family farming is
a great help for the poor, and contributes
to the growth of production and services
(Christiaensen et al., 2011; Thirtle et al.,
2003). SMEs help to stimulate economic,
political and social structural changes in
rural areas, to reduce inequality and pro-
mote sustainable development of small
cities and villages in a region (Dirven,
Martine, 2011; Mingaleva et al., 2017;
Reardon & Timmer, 2007).

Therefore, the development of entrepre-
neurial educational programmes in uni-
versities and their connection with the in-
tentions of young people to run their own
business attract more attention of re-
searchers (Athayde, 2009, Fayolle, Gailly,
2015, Frestschner, Weber, 2013, Pfeifer,
Sarlija, Zeki¢ Susac 2014; Souitaris, Zer-
binati, Al-Laham, 2007, Shirokova at al.,
2016).

There are a number of studies devoted
to the influence of institutional environ-

3HaYUTENbHbIN COUMANIbHO-3KOHOMUYECKUA
ancbanaHc Mexay CTOSIMYHBbIMU U MPOBUH-
LManbHbIMM FOpoAaMun, 3TO OAMH U3 CMOCOo-
60B nogaepxatb ycunms obuiectsa m rocy-
[apcTBa MO BO3POXAEHMUIO MPOBUHLNK BO
MHOIMX pervoHax EBponsbl.

CTONWYHbBIV pernoH — Tepputopus, npune-
ratowias K CTonuvue rocygapcrea. B aaHHon
CcTaTbe NoA4 <«MNPOBUHUMEN» MOHUMALOTCS
Tepputopumn (ropoAackMe W cenbckue) 3a
npeaenamun CToIMYHOro pervoHa.

B crtaTbe mcnonb3oBaHbl cnegyowme Me-
TOoAbl uccnepoBaHusa: (1) 0630p Hay4dHOM
nutepatypbl (2) HabnoageHne wn aHanus
ONCKYCCMII MO MpoeKTaM, YyKas3aHHbIM B
pasgene «bnarogapHoctu» (3) cuHTES.

II. O630p NuTEepaTypbl: KJlaccuueckme
TeopeTuyeckue B3rNsabl Ha MeXro-
KOJIEHUECKMUWA ceMeWHbIn 6usHec

YcTouneoe TeppuTopuanbHOE pasBuUTHE,
OCHOBaHHOE Ha [AeAaTeNlbHOCTM Manoro u
cpegHero 6u3Heca, ABMASIETCA OAHOM U3
MHTEHCMBHO pas3BuBawWwmxca obnacren
nccnegoBaHMn B MMPOBOM  SKOHOMUYe-
CKOW Hayke. Hanpwumep, psa wccnegosa-
HMA NOKa3blBaeT, YTO NOAAEepXKa Hecesb-
CKO-X035IMCTBEHHOM 3aHATOCTM B arpapHbIX
palioHax Ha OCHOBe Masjoro npeanpuHUMa-
TenbCTBa SABMSETCA OOHUM U3 KIOYEBbIX
(daKTopoB, KOTOpble MOMOralT CMArYUTb
PUCKN CE30HHOCTU B CEJ/IbCKOM XO-35IMCTBE
(Lohmann & Liefner, 2009).

Kpome ToOro, manomacwrabHoe cemeinHoe
CeNbCKOE XO03SIMCTBO SABMSETCS CEPbE3HbIM
noacnopbem 6e4HbIM CNOSIM M CNOCOBCTBYET
pocTy npoussoacTsa u ycnyr (Christiaensen
et al., 2011; Thirtle et al., 2003). Manbie un
cpeaHne npeanpusatua (MCI) BaXkHbl Ans
CTUMYNIMPOBAHMUSA 3KOHOMMYECKUX, MONu-
TUYECKUX N COLUMANbHbIX CTPYKTYPHbIX U3-
MEHEHUN B CENbCKUX panioHax, AJs CMSr-
UeHUs1 HepaBEeHCTBa, OHW CrnocobCTBYOT
YCTOMYMBOMY PasBUTUIO MasblX ropoaos
n pepeseHb B pernoHe (Dirven, Martine,
2011; Mingaleva et al., 2017; Reardon &
Timmer, 2007).

MosToMy pa3BuUTME NMpeanpUHUMATENbCKUX
obpasoBaTesibHbIX MPOrpamMM B YHMBEPCU-
TeTax N UX CBSA3b C HAMEPEHUSIMU MOJIOAbIX
noaen Bectn cobCTBEHHbIN 6usHec npmene-
KatoT BCce 6osbllee BHUMaHWE nccneaoBsate-
nen (Athayde, 2009, Fayolle, Gailly, 2015,
Frestschner, Weber, 2013, Pfeifer, Sarlija,
Zeki¢ Susac 2014; Souitaris, Zerbinati, Al-
Laham, 2007, Shirokova at al., 2016).
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ment on SMEs activity and their sustain-
able development, as well as on the types
of entrepreneurial initiatives (Smallbone,
Welter, 2001, Bowen, De Clercq, 2008;
Manolova, Yan, 2002; Peng, 2003; Vorley,
Williams, 2015). Family entrepreneurial
experience, entrepreneurial education
and university environment are among
the key factors (Chlosta et al., 2012; Bae
et al., 2014, Pfeifer at al., 2016). There-
fore, the development of entrepreneurial
educational programs in universities and
their connection with the intentions of
young people to run their own business
attract the growing attention of academ-
ic researchers (Athayde, 2009; Fayolle,
Gailly, 2015; Frestschner, Weber, 2013;
Pfeifer, Sarlija, Zeki¢ Sugac 2014; Souita-
ris, Zerbinati, Al-Laham, 2007, Shirokova
et al, 2016).

Recent studies of Russian students’ inter-
est in entrepreneurial activity revealed
insufficient level of relevant knowledge
and skills as the main barrier for starting
an own business. The researchers note
the need to develop a system of training
entrepreneurship, to provide institutional
and resource support, to offer consult-
ing services in universities to boost the
interest of young people in running their
own SMEs (Khaustov, 2014; Shirokova
et al., 2016). A significant positive effect
of family social capital as a form of sub-
stitution of formal institutional support is
also noted (Shirokova et al., 2016). Some
researchers underline the role of fam-
ily entrepreneurship experience as a key
factor influencing students’ intentions to
organize their own business (Chlosta et
al., 2012; Laspita et al., 2012).

In the last decade, the long-term devel-
opment of family enterprises, including
intergenerational interaction, has become
an urgent and actively developed research
topic (Bizri, 2016; Bozer et al., 2017;
Gherardi, Perrotta, 2016; Hiebl, 2015;
Woodfield et al.,, 2017; Kotadkiewicz,
2013; Mokhber et al., 2017). A theory
of sustainable family business has been
developed, according to which the hu-
man capital, social and financial capital
are subject to transformation and inter-
act with each other (Danes et al. 2008;

Paa wvccnenoBaHu NOCBSILLEHbI BAUSIHUIO
WHCTUTYLMOHANbHOMW cpeabl Ha AesTenb-
HOCTb W ycTon4mnsoe passutne MCII, a Tak-
Xe Ha TUMNbl NpeanpUHUMaTENbCKUX MHULM-
atme (Smallbone, Welter, 2001, Bowen, De
Clercg, 2008; Manolova, Yan, 2002; Peng,
2003; Vorley, Williams, 2015). Cpeaun knto-
yeBbIX (HaKTOPOB - CEMeNHbIN NpeanpuHN-
MaTeNbCKMA ONbIT, NpeanpuHMUMaTesbCKoe
obpasoBaHMe W YyHUMBEpCUTETCKas cpeaa
(Chlosta et al., 2012; Bae et al., 2014,
Pfeifer at al., 2016). B aTolh cBA3M pa3BuTme
npeanpuvHMMaTenbCknx obpasoBaTesibHbIX
nporpaMM B YHMBEPCUTETAX U UX CBSA3b C
HaMepeHUsiIMM MOSOAbIX Ntoaen BecTn cob-
CTBEHHbIN 6M3HecC mnpuBnekatoT Bce 60b-
Wwee BHWUMaHue ydyeHbix (Athayde, 2009;
Fayolle, Gailly, 2015; Frestschner, Weber,
2013; Pfeifer, Sarlija, Zeki¢ Su$ac 2014;
Souitaris, Zerbinati, Al-Laham, 2007,
Shirokova et al., 2016).

HepnaBHMe unccnenoBaHUs MHTepeca poc-
CUIACKUX CTYAEHTOB K npeanpuHMMaTesb-
CTBY FOBOPSAT O HEXBATKE HYXHbIX 3HAHWM
M HaBblKOB KaK OCHOBHOM MpenATCTBUX ONA
cTapTa cobcTBeHHOro 6usHeca. YueHble OT-
MeyarT HeobxoaMMOoCTb pa3paboTku cu-
CTEMbI o6yquM;| npeanpmMHnMMaTeNnbCTBY,
NpeaoCTaBfeHNs  WHCTUTYUMOHANbHOM U
pecypcHOM MOAAEP)KKM, OKa3aHMS KOHcan-
TUHTOBbIX YCNyr B YHUBEPCUTETAX ANA MO-
BbllLUEHNS 3aMHTEPEeCOBAHHOCTM MOOAbIX
nwogen B ynpasneHmn cobctBeHHbIMM MCI
(Haustov, 2014, Shirokova et al., 2016).
Takxe OTMeYeH 3HAYMMbIA MOOXUTENb-
HbIn 3ddeKT coumanbHOro Kanutana ce-
MbW KakK OAHOM 13 popM 3amelleHnsa dop-
ManbHOM MHCTUTYLMOHANbHOM MOAAEPXKKM
(Shirokova et al., 2016). Psg y4yeHbix noa-
YEepKMBAKOT PoOSib OMbITa CEMENHOro npesa-
NnpUMHMMaTeNbCTBa KakK Kao4yeBoro dakro-
pa, BAUSIIOLLEro Ha HaMepeHus CTyAEHTOB
co3gatb 6usHec (Chlosta et al.,, 2012;
Laspita et al., 2012).

B nocnegHee pecstuneTve akTyaslbHOM
nccnenoBaTeNnbCKOM TEMOKM CTano A[osro-
CpOYHOe pasBUTME CEMENHbLIX Npeanpu-
ATUA, B TOM UUCIIE MEXMNOKOSIEHYECKNX
(Bizri, 2016; Bozer et al., 2017; Gherardi,
Perrotta, 2016; Hiebl, 2015; Woodfield et
al.,, 2017; Kotadkiewicz, 2013; Mokhber
et al., 2017). PaspaboTaHa Teopusa ycCTol-
YMBOro cemenHoro 6usHeca, cornacHo
KOTOpPOM 4enoBeYeCKuii, CouMnanbHbIn W
(UHAHCOBLIN KanuTan NoABEPXEHbl TPaHC-
dhopMaunm n B3aMMOAENCTBYIOT APYT C APY-
rom (Danes et al. 2008; Danes et al. 2009).
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Danes et al. 2009).

Family-owned firms are organized around
a set of emotionally charged interpersonal
relationships that can result in positive or
negative consequences. An effective suc-
cession process is, therefore, important
to ensure the sustainability of the family
business (Buang et al., 2013; Carlock and
Ward, 2005).

Challenges of continuity after establish-
ment are a major concern, with many
family-owned businesses failing along the
way. Vera and Dean (2005, p. 323) have
found that “only 30% are expected to
survive the first generation, around 15%
are expected to survive to the third gen-
eration, and less than 3% are expected to
survive to the fourth generation”.

Thus, succession issues always challenge
and continue to be a threat to the success
of family businesses in SMEs (Anderson
et al.,, 2013; Brenes et al., 2011; Buang
et al., 2013; Mokhber et al., 2017). More-
over, ineffective succession process has
serious implications not only on fam-
ily members and business partners but
also on the economic development of the
country (Buang et al., 2013; Peng, 2004).

Retaining the entrepreneurial behaviour
across generations can be difficult and
suggests the need to groom the next
generation leaders to be entrepreneurial
(Schwass, 2005). That's why many re-
searchers stress the importance of suc-
cession planning in the sustainability of
family businesses (Boyd et al., 2015;
Ghee et al., 2015; Motwani et al., 2006;
Sharma et al., 2003).

It is also worth to emphasize the role of
kinship networks in mobilising resources
necessary for starting and developing
business (Steier, 2007). Not only social
capital is an important resource of kin-
ship networks (Aldrich, Cliff, 2003). Giv-
en the importance of access to financial
resources, the financial participation of
family members and other relatives can
help start-up entrepreneurs in imple-
menting their ideas (Lévesque, Minniti,
2011; Chua et al., 2011; Shirokova et al.,
2016).

CemeinHble UpMbI CTPOSTCS C OMOPOM Ha
3MOLIMOHANIbHO 3apsXeHHblE MEXJIMYHOCT-
Hble OTHOLLUEHWNS, KOTOpPble MOryT BECTU U K
MOMOXUTENbHbLIM, U K OTPULATESIbHbIM MO-
cneactemsaM. [oatoMy ana obecneyeHus
YCTOMUYMBOCTU CeMelHOoro 6usHeca BaXkeH
3(pHEKTUBHBIN MpoLecC NpeeMCTBEHHOCTU
(Buang et al., 2013; Carlock and Ward,
2005).

BbI30Bbl NpPEeeMCTBEHHOCTM $BASKOTCA ce-
pbe3HoM npobnemoni, M MHOrve cememn-
Hble NpeanpusaTUsS TepnaT Heyaady nocsne
CO34aHNA MMEHHO MO 3TON mpuumHe. Kak
nokasanu Bepa u AOuH (2005, cTtp. 323),
«MOXHO 0XWnaaTb, YTO ToNIbKO 30% BbIXMU-
BYT B NepBOM MoKosieHun, nopaaka 15%
6yayT cOXpaHeHbl B TPETbEM MOKONEHUN, U
MeHee 3% COXpaHATCa A0 YeTBepToro no-
KOJSTIEHUS» .

Takum obpa3oM, npobaemMbl NpeeMCTBEHHO-
CTM OCTaKTCSA MOCTOSIHHBLIM BbI3OBOM U MpO-
[O0/HKaT NpeacTaBsaTb Yrpo3y Ans ycnexa
ManbIX U CpegHNX CeEMENHbIX NpeanpusaTui
(Anderson et al., 2013; Brenes et al., 2011;
Buang et al., 2013; Mokhber et al., 2017).
bonee TOro, OTCYTCTBME TaKOW npeeM-
CTBEHHOCTU UMEET Cepbe3Hble NOCNeACTBUS
He TONIbKO AN YSIEHOB CEMbM U AENOBbIX
napTHepoB, HO N AN SKOHOMWYECKOro pas-
BUTUA cTpaHbl (Buang et al.,, 2013; Peng,
2004).

MoaaepxaHune npeanpuHMMaTENbCKOro no-
BeAEHUS M3 MOKOSIEHUS B MMOKOJIEHME MO-
XeT 6bITb 3aTPyAHUTENBHO M NpeanosiaraeT
Heob6xoaAnMoCTb 6epexXHOro BbipalMBaHUS
npeanpuHuMaTenen-nMaepos  MNocrienyto-
Wwux nokoneHmni (Schwass, 2005). MMeHHO
NO3TOMY MHOrMe wuccnegoBaTenn aenartTt
aKLEHT Ha posn MJaHMPOBaHUS TMpeeM-
CTBEHHOCTU ANS YCTOMYMBOCTM CEMEMHbIX
npeanpusatun (Boyd et al., 2015; Ghee et
al., 2015; Motwani et al., 2006; Sharma et
al., 2003).

TakXxe BaXXHO TMOAYEPKHYTb pOSb Ppoa-
CTBEHHbIX CeTel B MObUImMsaumm pecypcos,
HeobxoaAMMbIX A1 HaYana v pasButnsa mus-
Heca (Steier, 2007). He TOMIBKO coumanb-
HbIA KanuTan SBASIETCS BaXXHbIM pecypCcoMm
poactBeHHbIX cetein (Aldrich, Cliff, 2003),
HO M (PMHAHCOBOE y4acTUe YSIEHOB CEMbMU
N ApYyrux pOACTBEHHWKOB, C YYE€TOM Heob-
XO0AMMOCTM A0CTyna K (dMHaHCOBbIM pecyp-
CaM, MOXET CYLLEeCTBEHHO MOMOYb HaunHa-
OWMM npeanpuHMMaTensm B peanunsauunm
nx naen (Lévesque, Minniti, 2011; Chua et
al., 2011; Shirokova et al., 2016).
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Entrepreneurial activity and the willing-
ness to conduct business in the kinship
network are highly influenced by the cul-
tural environment and public assessment
of this phenomenon (Davidsson, Wiklund,
1997; Hayton et al., 2002; Peng, 2004). It
is widely accepted that reducing the level
of uncertainty and perceived risk contrib-
utes to the development of SMEs (Li, Zah-
ra, 2012); cultural environment primar-
ily shapes perceptions and assessment
of risks associated with running a family
business and attitudes towards entrepre-
neurs who are ready to take these risks.

Thus, a study of recent literature indi-
cates a significant focus on issues related
to the development of small family busi-
nesses. At the same time, the literature
review has not found any scientific con-
cepts where the initiation of the intergen-
erational family business belongs to the
younger family members, followed by the
integration of the elder family members
into the businesses.

III. Some conceptual elements of a
new understanding about the role of
the young people for the initiation of
intergenerational family business

The world-wide theoretical approaches
are focused on the classical intergen-
erational family businesses, established
by the first generation and then leaving
the legacy to the younger generations.
Among the main problems is the fact that
a small percentage of the second genera-
tion is willing to keep and develop this
business. Therefore, the classic school
on the intergenerational businesses puts
among the main problems the factors,
which have influence on the sustainability
of the intergenerational businesses when
they are transferred to the younger gen-
erations.

The fundamental classic research does
not reveal the potential of the intergen-
erational businesses, in case the younger
generation initiates them, while the elder
generations are integrated to it. This in-
verted pyramid could be in the bottom of
a new concept for intergenerational busi-
nesses, where namely the digital genera-
tion is the leading one, while the industrial

MpeanpuHMMaTenbckass akTUBHOCTb U [O-
TOBHOCTb BeCTM Ou3HeC B poOACTBEHHOM
CeTU CUNIbHO 3aBUCAT OT KynbTYpHOW cpe-
Obl 1 06LWECTBEHHOM OUEHKW 3TOro siBfe-
Hua (Davidsson, Wiklund, 1997; Hayton et
al., 2002; Peng, 2004). LLnpoko npusHaHo,
YTO CHUXXEHWE YPOBHS HeonpeaesieHHOCTU
N BOCMPUHMUMAEMOro pucka crnocobcreyeTt
passututo MCIM (Li, Zahra, 2012); B nep-
BYIO odepeab KynbTypHas cpeaa dopMupy-
€T BOCMpUSTUE N OLEHKY PUCKOB, CBS3aH-
HbIX C ynpaBJ/ieHNeM ceMelHbIM 6usHecoMm,
N OTHOLLEHME K NpeanpuHUMaTENSIM, KOTO-
pble rOTOBbI B3ATb Ha cebs COOTBETCTBYO-
LLME PUCKWN.

Taknm obpaszom, 0630p COBpEMEHHOW Nu-
TepaTypbl YyKa3blBaeT Ha 3HauyMTesnbHOe
BHMMaHMe K BOMPOCaM, CBSA3aHHbIM C pas-
BUTMEM MasblX CEMEeNHbIX npeanpuaTuii. B
TO e BpeMs, MNpu U3yYeHUn nuTepaTypbl
He yAanocb 06HapPYXWUTb HAaYUHbIX KOHLEeN-
LM, B paMKax KOTOPbIX Mjaglune YfeHbl
CeMbM BbICTYNAOT MHMLMATOPaAMK MEXIOo-
KO/IeHYEeCKOoro ceMernHoro 6msHeca, 3a Ko-
TOpbIMM B OM3HEC BTArMMBAKTCA CTapLive
YsieHbl CEMbM.

II1I. HekoTopble KOHLENTyasbHblE 3/e-
MEHTbl HOBOIr0 NMOHMMaHUA pPoOJZIn MOJIO-
AbIX NOAEA B MHULUMUPOBAHUM MEXIOo-
KOJIeH4YeCcKOoro ceMmeHoro 6msHeca

MpuHATbIE B MUPE TEOpeTUYECcKMe NoaX0abl
COCpefoTOYeHbl Ha KacCUYecKux cemen-
HbiX 6M3Hecax, CcOo34aHHbIX MEepBbIM MOKO-
JleHMeM, KOTopoe 3aTeM ocTaBisieT 6usHec
B HacneacTBO MO0A40MY nokoneHuio. Cpe-
AN OCHOBHbIX NpobsieM - TOT aKT, YTo He-
6onblas 4acTb cneaytowero MnoKoneHmns
OKa3blBaeTCs rotoBa NoaaepXuBatb U pas-
BMBATb CEMENHbI 6usHec. MNoaToMy knac-
cuyeckas LwKosa, paccmaTpuBas BOMPOCHI
cemenHoro 6wusHeca, AenaeT akUeHT Ha
(daKTopbl, KOTOpble BAMAIOT Ha YCTONYM-
BOCTb MEXMNOKOJIeHYeckoro 6usHeca npu
nepepade ero 6onee MonoAbIM MOKOSIEHWU-
M.

B byHAaMeHTanbHbIX KJlaCCUYECKNX uccne-
AOBaHUAX MO MEXMNOKOJIEHYECKOMY cemen-
HOMYy 6M3Hecy He paccMaTpMBaeTCs, KaKuM
MOXET ObITb MOTEHUMAN Takoro 6u3Heca,
€CJIM ero UHNUMUpYET M1aJLlee NOKOIEHNE,
a 3aTeM B BM3HEeC MHTEerpmpyrTCsa cTapline
NnokoneHusi. Takasi nepeBepHyTas NMpamu-
Aa MOXET Jiedb B OCHOBY HOBOWM KoHLUenumnn
MeXMOKOJsIeHYecKoro bmusHeca, rae MMeHHo
«UndpoBoE» MNOKOJSIEHNE SBNSIETCA Beay-
LWMM, @ <MpPOMbILISIEHHOE» U «arpapHoe»
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and agricultural generations - supportive.

The next example illustartes the new role
of the young people for the initiation of
the intergenerational family business:

& the grandparents produce grapes
(agrarian generation);

& the middle generation produces
wine (industrial generation);

& the young generation develops a
web-shop (digital generation) to sell the
wine and the grapes on-line.

Using the inverted pyramid here is what
each generation has done from the above
example:

e The grandparents started their
business many years ago. The produc-
tion of grapes has been a way of living for
years. They have expected their children
to continue the family business, in accord-
ance to the agrarian period, continued for
thousands of years.

e Their children have decided to act
differently — to establish a small firm for
wine production, instead of dealing with
any farming. This industrial start-up from
the food processing industry has been a
result from the educational system, where
the children have learnt how to produce
wine with modern technologies and stand-
ards. The children keep the linkages with
their parents by buying their grapes. Thus
the grandparents are integrated into the
business of their children.

e The grandchildren live in the era of
the information society, where the educa-
tional system gives priority to the knowl-
edge than to the physical skills. The ac-
cess to the internet and the usage of all
kinds of smart phones and any ICT devices
have created their digital skills.

As a result, the grandchildren prefer to
start their digital business, rather than to
continue the already existing family busi-
nesses. Their on-line shop is a good op-
portunity to sell the grapes of their grand-
parents and the wine of their parents.
Thus (using the classification of Alvin Tof-
fler, 1980) we may argue that the digital
generation supports the economic activity
of the agrarian and the industrial genera-
tions.

MOKONEHNA - NoAAeEP>XXNBAOLWNMN.

HoBylo ponb MOnoAexu B MHULMUPOBAHUMU
MEXMOKOJIEHYECKOro CeMelHoro 6usHeca
MOXHO MOKa3aTb Ha creayloLleM npuMmepe:

@ 6abywku M geaywku npousBoasaT
BMHOrpaa (arpapHoOe NMOKOJIEHUNE);

= CpeAHee MOKOJSIEHNEe 3aHSATO Mpo-
M3BOACTBOM BMHa (MPOMbIW/IEHHOE MOKO-
neHue);

& MOJSIO4OE TOKONeHMe pasBuBaeT
WHTEPHET-MarasmH AN NpoAaXXu BUHA U
BUMHOrpaja B OHNanH-pexunme (Undposoe
nokoneHwue).

B 3TOM npvMepe BUAEH MpUHUMN NepeBep-
HYTOW MMpamMuabl — NO CyTU, Kaxaoe MoKo-
NeHue caenano cneayoulee:

e babywkn n geaywkm Hadanam CBOM
61U3Hec MHoro nert Hasag. lpom3BoACTBO
BMHOrpaga 6bi710 X XU3HEHHOW CTe3en B
TeyeHne MHormx net. OHM OXuAanu, 4YTo
MX OETWU MpPOoAo/IKAT CEMENHbI busHec (B
COOTBETCTBUM C MOHATUAMM arpapHoOro ne-
prvoaa, KOTOpbIA ASUICS ThiCAYeneTus).

e VX geTu pewnnu AencTBOBaThb NHa-
ye: He 3aHUMaATbCA COBCTBEHHO CESIbCKUM
X035IMCTBOM, @ co3aaTb Hebonbluyo hnpmy
ANa Npou3BOACTBA BMHA. DTOT CTaptan B
0bnacTv nNuLLEBON MPOMbILLNEHHOCTM BO3-
HUK KaK pe3ynbTaT obpa3oBaTenbHON CU-
CTeMbl, r4e AeTU Hay4YuIncb NPOU3BOAUTL
BMHO C WCMNONb30BaHMEM COBpPEMEHHbIX
TEXHOMOrMNA U CTaHAapToB. [leTn coxpaHs-
IOT CBA3b CO CBOMMW POAUTENSAMU, MOKY-
nas BuHorpas. Takum obpa3om, 6abyLuku
N AefYyLWKN MHTErpnupoBaHbl B AE/10 CBOUX
neTen.

e BHYKM XMBYT B aNoxy nHdopmaum-
OHHOro obuwecrtsa, rae obpasoBaTenbHas
cuctema oThAaeT MNpPUOPUTET 3HaHWUAM, a
He dusnyeckuMm HasbikaM. [ocTtyn K WH-
TepHeTy W WCNOAb30BaHMe BCeX BWUAOB
CMapTdOHOB U MHOMMX APYrMX NOAOOHbIX
YCTPOMCTB COo34ann UX LMdpoBble HaBbIKK.

B pesynbTtate BHYKWM NpeanoynTaloT Hauu-
HaTb cBon uudpoBor 6mM3Hec, a He npo-
AO/MKaTb YXe CyLLecTBytolWMe CeMel-Hble
npeanpmaTna. OHNanH MarasuH — xopoluas
BO3MOXHOCTb MNpoaaTb BMHOrpaa 6abywek
M geaywek u BMHO poautenen. Takum ob-
pa3oM, COrnacHo Knaccmdukaumm DnBUHA
Toddnepa (Alvin Toffler, 1980), Mbl MOXEM
yTBEPXAATb, YTO UWGPPOBOE MNOKOSIEHNE
noanepXuBaeT SKOHOMUYECKYH  aKTUB-
HOCTb arpapHOro u NPoMbILWAEHHOr0 NOKO-
NEHNN.
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It is possible to develop intergenerational
business in one type of industry, too, for
example - tourism: the parents have a
tourist hotel; the younger generation es-
tablish a start-up for organization of local
festivals to promote the regional folklore
heritage, etc., and the tourists are accom-
modated in the hotels of their parents.

In order to develop the intergenerational
businesses presented in this paper, it is
necessary to identify some of the main
factors for their support:

e Educational system: do the Sec-
ondary and High schools promote the idea
for the intergenerational businesses or
they produce workers for the companies?
Are the HEIs capable of producing entre-
preneurs (Pavlov, 2014) or the HEIs should
be mostly consultants (Pavlov, 2009)?

e Family: do the family members en-
courage their children to choose the future
of entrepreneurs or the “career of being
employed”?

e Mass medias: what are the con-
sequences from the promotion of some
businesses as “stupid” and others as “in-
telligent”? Do the mass media direct the
young generations in accordance to the
needs from the human resources of the
bigger companies?

e Public authorities: do they have
plans, especially in the non-capital areas,
to promote and encourage the intergen-
erational family businesses?

e Others.

Each of these factors should be studied
by scientific teams, searching for interdis-
ciplinary outcomes.

IV. EU funds in support of research
on the family start-ups

The European Union supports entrepre-
neurship considering it fundamental for
the economic growth in Europe and for
increasing the number of new jobs in Eu-
rope without creating new debt. Entre-
preneurship and self-employment are in
fact recognized in the Europe 2020 strat-
egy (European Commission, 2010) as key

BO3MOXHO pasBUTUE MEXMOKOJIEHYECKOro
6u3Heca U B OAIHOW OTpaciu, HanpuMep, B
Typu3MeE: y poaAnTeNel eCTb rOCTUHMLA; MO-
nofoe rnokKoJsieHne co3aaeT cTapTan Ans op-
raHM3auuMm MecTHbIX decTuBaneit no npo-
OBVDKEHUIO PEMMOHANbHOIO (hOJTbKI0P-HOIro
Hacneaus u T.4., Npy 3TOM TYPUCTbI pasme-
LLIAIOTCA B FOCTUHULIE UX POAUTENENA.

B uensix pasBuTUS paccMaTpMBaeMbIX HaMu
3/1eCb MeXNnoKoneH4Yecknx 6mM3HecoB HEObO-
XOANMO onpeaennTb psa OCHOBHbIX hakTo-
pPOB UX MOAAEPXKKMN:

e Cucrtema ob6pasoBaHus: MoMora-
IOT NI CpeAHMe LKOJbl U By3bl CO34aHUI0
MEXMOKONEHYECKUX  MNpeanpusaTun  nnu
OHM opMUPYIOT paboTHUKOB ANS KoMmna-
HWIA? MoryT nn By3bl OpMMpOBaTL Npea-
npuHmumaTtenen (Paviov, 2014) wnnn By3hl,
B OCHOBHOM, AOJIXHbl BbICTYMaTb KakK KOH-
cynbTaHTbl (Paviov, 2009)?

e CeMbs: MOOWPSAOT NN YNeHbl ce-
MbW HaMepeHUst CBOUX AETelN CTaHOBUTbLCS
B byaywieM npeanpuHMMaTensamMn Uam Ha-
CTpauBaloT UX AenaTb «Kapbepy MNo Ham-
My>»?

e Maccmeaua: KakoBbl MocneacTBUS
TOro, Uuto B CMW HekoTopble TpaeKkTopumn
nponaraHAUpPYTCA KaK «rnynbele», a apy-
rme — KakK <«yMHble»? He OencTByloT nu
CMWN B wuHTEepecax KpYMHbIX KOMMaHWUMN,
Hanpassfsg K HUM MoJsiofble MOKOJNIEHUSA B
COOTBETCTBUM C MUX NOTpebHOCTAMM B ye-
noBevyeckunx pecypcax?

e OpraHbl rocyfapCTBEHHOW BNacTu:
€CTb JIN Y HUX NNaHbl, NpoABUTraTb U MOOLL-
pPATb MEXMOKONEHYECKNEe CEMENHbIE npea-
npunaTmn4, 0Ccob6eHHO B Aaneknx OoT CTo/ L bl
pervoHax?

e [lpyrne Bo3MOXHble (haKTopbl.

Kaxzablii 13 3Tux (akTopoB AOSXKEH MU3y-
YyaTbCs MCCNeaoBaTeNbCKMMU KOMaHAaMu,
HaLEeNeHHbIMAU Ha MeXAWUCUMMINHApHbIe
pe3ynbTaThbl.

IV. ®oHabl EC, oka3sbiBawowme nop-
OEepPXXKYy B U3y4YEeHUU CEeMEeWHbIX cTap-
Tanos

EBponeinckmin  co3 noaaepXuBaeT npea-
NPpUHUMATENbCTBO, CYMTas ero OCHOBOMO-
naralowmMm ans 3KOHOMWUYECKOro pocTa U
YBENNYEHUS 4Yucna HOBbIX paboumx MecT
B EBpone 6e3 co3aaHMsi HOBbIX [0JrOB.
MpeanpnHMMaTENbCTBO M CaMO3aHATOCTb B
ctpatermn «EBpona 2020» (EBponeickas
kommnccus, 2010) paccmaTpmBalrTCs B Kaye-
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elements for achieving smart, sustainable
and inclusive growth.

Many different funding sources are avail-
able to support entrepreneurs, startups
and even more mature SMEs. Some of
the available funds are managed directly
by the European Commission, while oth-
ers are managed by the Member States
under the regional and cohesion policy
framework. Structural funds - Europe-
an Regional Development Fund - ERFD
(Regulation 1301) and European Social
Fund - ESF (Regulation 1304) - are in fact
managed by the national or regional gov-
ernment and support companies in differ-
ent ways. The ERDF supports the crea-
tion and internationalization of companies
and their research and innovation activi-
ties through grants or loans. ESF instead
provides support for training and capacity
building of current and would be entre-
preneurs.

Among funds, managed directly from
Brussels, COSME (EASME, 2017) is the
EU programme for the Competitiveness of
Enterprises and Small and Medium-sized
Enterprises (SMEs). It runs from 2014 to
2020 with a planned budget of €2.3bn.
COSME supports better access to finance
for SMEs, access to markets for SMEs, en-
trepreneurship and more favourable con-
ditions for business creation and growth
in general.

Although entrepreneurship is fully
supported by the European Union,
currently no dedicated funding pro-
grammes or lines exist for family
start-ups. Special attention is instead
paid to business start-ups by unem-
ployed and people from vulnerable
groups and to social entrepreneurs.
There is the need to link research on
family start-ups and policy making
to raise the attention of EU decision-
makers on the specific need for sup-
port of this type of businesses.

CTBE KJ/THOUYEBbIX 3N1IEMEHTOB ANS AOCTUXEHUS
yCTOMYMBOro 1 BceobbemntoLlero pocra.

CyLLecTByeT MHOXECTBO pPa3/INyHbIX UCTOY-
HMKOB (UHAHCUPOBaHUS AN MOAAEPXKKMU
npeanpuHMMaTenen, crapTanoB U Aaxe
6onee 3penbix MCI1. HekoTopble n3 cyue-
cTByoWMX (HOHAOB HAXOAATCHA MOA Hero-
CpeACTBEHHbIM yrnpaBaeHneM EBponenckon
KOMUCCUMN, Apyrue ynpaBnsaTcsa rocyaap-
cTBamMu-yneHamm EC B pamkax permoHasb-
HOM MOJIMTUKN M MOJNTUKN 06beanHeHus.
CTpykTypHble ¢oHabl — EBponenckum
doHa pervoHanbHoro passutus - ERFD
(Regulation 1301) n Esponencknin coum-
anbHbIn doHa - ESF (Regulation 1304) -
dakTUyeckn ynpasnaTCs HauMOHasbHbI-
MU UM perMoHasibHbIMWU NpaBUTENbCTBaMMU
N OKa3blBalOT pasHble GOopMbl MOAAEPKKMU
kKoMnaHmaMm. ERDF nopaepxuBaeT cosga-
HME W MHTEepHaUMOHaNM3aumMi KOMMNaHUM,
a TakxXe UX UccnenoBaTesbCKytd U UHHO-
BAaUMOHHYIO [AedATeNbHOCTb MOCpenCTBOM
rpaHToB wnmM 3anmoB. ESF obecneumBaeTt
noanepxXxky ana obyyeHms n HapawmBaHWs
noTeHumana HblHeWHUX 1 6yaywmnx npea-
npuHUMaTenemn.

Cpean npsambix cpeacTts hoHAOB, ynpas-ns-
eMbIX HernocpeacTBeHHO w3 bptoccens, -
nporpammMa EC COSME (EASME, 2017) no
KOHKYPEHTOCNOCOBHOCTH npeanpusaTui,
Bkaoyas MCI1. OHa gencteyeTt ¢ 2014 no
2020 roa € 3anjiaHMpoOBaHHbIM BlOAXETOM
B 2,3 mnpa. EBpo. COSME obneruaet ans
MCI1 pgoctyn K (MHaHCMpPOBAHUIO, AOCTYnN
K pblHKaM, co3gaeTt 6onee 6naronpuaTHble
yCnoBus ans npeanpuvHMMaTtensCctsa U po-
CTa B LLE/IOM.

HecMmoTpss Ha TO, 4TO nNpepnpuHuUMa-
TeNbCTBO NOJIHOCTbIO NOAAEP>KNBaETCS
EBponeicKkMM COHO30M, B HacrosLiee
BpeMsi He CyLlecTByeT chneLMalsibHbIX
nporpamMMm (pMHAHCUPOBAHUA WU JIN-
HUA ANAa ceMeilHbIX cTapTtanoB. Bme-
cTo 3TO0ro oco6oe BHMMaHue ype-
nsierca crapranam 6e3paboTHbIX M
He3alMLUEeHHbIX CJIOeB HaceJieHus,
couyuasibHbIM npegnpuHuMmarensaMm. He-
o6xoanMMo cBA3aTb MUcciefoBaHUs Mo
CO3A4aHUI0 CEMEeNHbIX CTapTanoB U pas-
paboTKy MOJIMTUKK, NPpUB/IeYb BHUMa-
Hue Juu, NMPUHMMAKLWKUX peLleHusa B
EC, kK He06X0AMMOCTHN NOAAEPIKKUN DTO-
ro tuna 6usHeca.
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V. Conclusions

The benefits from the specific intergen-
erational family economic linkages de-
scribed in this paper could be in different
directions:

1) More young people would stay in the
non-capital regions and pay taxes both
to the local and national tax agencies.
Recently many rural areas have lost a
tremendous percentage of their young
tax-payers, which is quite risky for the
sustainable regional development.

2) Fewer broken families, because the
spouses are able to live and work togeth-
er. The stress at work has led to serious
damages on the society - many single
people, divorced, etc., as a result of the
corporative expectations towards their
employees to be fully dedicated to the
company mission and sacrifice their fam-
ily life. Obviously, the society needs to
find a new balance between the family life
and the economic activity of the family
members. Such example is the new or-
ganization of the intergenerational family
businesses proposed.

3) More elderly people would live closer
to their families. Many parents are aban-
doned due to the existing migration of the
younger people to places with higher eco-
nomic standards. In fact, the ideas pro-
posed would lead to the better socializa-
tion of the elder people, but there could
still be a room for the public services, too.

4) More children would live together with
their parents, with the possibility to be
involved in the family cluster. It is not
enough just to declare that children are
the future of any society. It is also impor-
tant to give them a more normal family
life. During the industrial period, the chil-
dren spent their time in the educational
sector, while their parents — at work. In the
periods of huge socio-economic changes
the parents even migrated to other re-
gions to earn money for the survival of
their families, losing the daily contacts
with their children. The new organization
of the family businesses proposed would
bring together the parents and their small
children, revealing the advantages of the
family life and protecting the main ele-
ment of any society — the family.

V. 3aknouyeHue

OnucaHHble 34eCb MEXMNOKOIeHYecKme ce-
MelHble 3KOHOMUYECKME CBA3M MOryT CO3-
[aBaTb Lenblii pag Bbiro[ pasHoro poaa:

1) bonbluee yncno Monoabix nwaen 6yayt
0CTaBaTbCs B AaNeKux OT CTOMMUbl peru-
OHax M MNaTUTb HaNorM B MECTHble U Ha-
LMOHanbHble HanoroBble opraHbl. MHorue
cenbCKMe paroHbl B NocnegHee BpeMs Mo-
TepsiM OFPOMHYIO A0S0 CBOMX MOJSIOAbIX
HasoronnaTenblWKWKOB, 4YTO npeacraBaser
Cepbe3Hyl0 OMacHOCTb A YCTONYMBOro
permoHanbHOro pasBuTuUs.

2) CHu3NTCa umcno pasbutbix cemen, no-
CKOJIbKY CYMpYru CMOryT XWTb U paboTaTb
BMecTe. CTpecc Ha paboTe Kak pe3ynbrar
0XMAaHUsa OT COTPYAHMKOB MOSIHOW OTAa-
uun, TpebyroLlen OT HUX XXepTBOBaTb CBOEWN
CEMENHON >XWU3HbKD B MOSb3y Aen KoMna-
HMW, NPUBOAMUT K CEPbE3HOMY YyLLEepOy Ans
obulecTtBa, poCTy 4yMcna OAMHOKUX NOLEN,
pasBeneHHbIX 1 T1.4. Obuwectsy Heobxoau-
MO HaMTW HOBbIV BanaHC Mexay CEMENHOWN
XXM3HbIO U SIKOHOMWYECKON AeATeSIbHOCTbIO
uneHoB ceMbn. OpraHM3aumns MexXnoKoeH-
Yyeckoro cemenHoro 6usHeca — npumep Ta-
koro 6anaHca.

3) bonbllee 4ncno MNOXWsbIX NOAeNn CMO-
ryT XuTb 6aMXe K CBOMM ceMbsM. MHorue
MonoAble oAU  OCTaBASOT poauTenen,
ye3xasl B MecTa ¢ 6051ee BbICOKMMU 3KOHO-
MNYECKMMN CTaHOAapTaMu. I'Ipep,naraeMble
34eCb naen MoryT BeCTM K Jlyyllen couma-
n3aumn ngen CtaplimMx BO3pacToB, XOTS
BCE paBHO OCTAHETCS MeCTo ANns AesTesb-
HOCTM O6LLEeCTBEHHbIX CNyX6.

4) bonblwe geTten CMOryT XuTb BMECTe CO
CBOMMWU POAMUTENISIMU, TMOJIyYMB BO3MOX-
HOCTb y4yacCTBOBaTb B CEMENHOM KlacTepe.
HenocTtaToyHO NPOCTbIX 3asiB/IEHWUN, 4TO
et - 370 6yaywee nwboro obuecTsa.
BaXxHO p[aTb MM HOPMasbHYH CEMENHYHO
XM3Hb. B nHAyCcTpuanbHbIM Nepuon AeTU
nposoawan BpeMss B obpasoBaTenbHOM
cdhepe, a nx pogutenu - Ha pabote. B nepu-
0/Albl OFPOMHBbIX COLIMANIbHO-3KOHOMUYECKNX
W3MEHEHUN pOAUTENU AaXe MUrpupoBanu
B Apyrve pernoHbl, 4tobbl 3apabaTbiBaTb
AEHbIM Ha BbDKMBAHME CBOMX CEMEN, Tepss
€XeAHEBHbIE KOHTaKTbl CO CBOMMWU AETbMMU.
MpennaraemMas 34ecb HOBasi OpraHM3auus
cemelnHoro 6msHeca obbeaMHsieT poauTe-
ne’l N nUX ManeHbKUX OeTen, pacKpbiBas
npemmyLLecTBa CEMEMHOM XXMU3HMW, 3alun-
Lasi OCHOBHOW 3neMeHT ntoboro obuiecTsa
- CeMblHo.
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5) General improvements of the non-
capital regions: happy children; more
spouses living together; more tax-payers
in the region; fewer elderly people aban-
doned; improved inter-family linkages;
new start-ups, etc. All of them could con-
tribute to the sustainable development,
especially in the rural areas.

Therefore, we can conclude that the de-
velopment of intergenerational small
family enterprises is capable of adding
significantly to job creation, fairer income
distribution and diversification, thus cre-
ating positive economic effects for re-
gions, especially for small cities and rural
areas.

Further scientific research should be fo-
cused on the development of small fam-
ily businesses through intergenerational
linkages and sets and more precisely:

e Elaboration of a methodological
approach for estimation of the opportuni-
ties for establishment of intergenerational
businesses, initiated by the younger gen-
erations.

e Research on the role of the HEIs
in supporting students to establish inter-
generational family businesses in the non-
capital areas.
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